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Course Alignment Matrix
Originating College: Rio Salado College
Course Title: Introduction to Entrepreneurship: Financing and Marketing a Business
Course Number: EPS150AB
Recommended Text/Materials:
Title: Entrepreneurship: A Real World Approach 
Author: Rhonda Abrams
Editions

ISBN: 978-1-933895-26-0
	Competencies (these can be from the institution, national standards, industry standards, etc.)
	Lesson(s)/Modules presented & assessed
	Associated Open Resources & Development Ideas (Optional - this column is helpful when the document is used as a course design worksheet for new development)

	1. Describe how to evaluate the potential of the market.
	1, 2
	

	2. Describe the types of primary and secondary research used to develop customer, market, and competitive assumptions. 
	3
	

	3. Differentiate between the types of financing sources that are available for new ventures. 
	4
	


	Lesson/ Module
	Topics
	Lesson Objectives
	Assessment & Points

	1
	Market Potential
	1. Define the phrase market potential.
2. Evaluate and determine the size of a market.
3. Examine market trends.
	Short Essay 50 pts.

	2
	Customer Analytics
	1. Define psychographics.
2. Evaluate the purchasing power of the customer.
3. Explain the lifestyle demands of your customers.
4. Create a customer analysis for the target customer base for your business.
	Customer Analysis Worksheet 

60 pts.

	3
	The Power of Market Research
	1. Describe the role of primary and secondary research in relationship to entrepreneurial ventures.
2. Locate research to develop customer, market, and competitive assumptions.
	Short Essay 30 pts.

	4
	Financing Your Venture
	1.
Describe types of financing sources.

2.
Explain the pros and cons of each finance source.

3.
Define self-funding, crowd-funding, finance organizations, venture capitalist, angels, and grants.

4.
Investigate the type of finance source(s) that are most appropriate for your business.

	Short Essay 50 pts.


Grade/Points
To calculate the points and grading scale, double click on the worksheet below. Modify the Assessment titles, the Number of assessments and the Points per assessment. Total points and the grading scale will be calculated automatically.
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Short Essay 1 30 30

Short Essay 2 50 100

Customer Analysis Wksht 1 60 60

Course points 190

90% A 171 190

80% B 152 170

70% C 133 151

60% D 114 132

F 0 113

Grading Scale
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		Assessment		Number		Points per		Total points

		Short Essay		1		30		30

		Short Essay		2		50		100

		Customer Analysis Wksht		1		60		60

						Course points		190

				Grading Scale

		90%		A		171		190

		80%		B		152		170

		70%		C		133		151

		60%		D		114		132

				F		0		113






