
Entrepreneurship - Central Wyoming College

.Studilts wlth no compuEr upeience must take CMAP-1680, Mi@computer Appliauons, ln lhe frrst

semster of the prc1nm.

Certificate
\- The Entrepreneurshlp CertjflGte progEm ls deslgned for students who uhlblt entrepreneurial potential

and lnterest ln uploring the entr€preneurial mlndset. The focus ls on developlng an entrepreneurlal

mindset, evaluating and lnvestigating business opportunltls, financing a buslness, and stEtegic
planning. The geneEl eduGtlon requlrements are dslgned to encouGge students to develop compufafional

and communicatlon skills used in the entrepreneurial wodd.

General Education Requirements Credits
Writlng Level I (WR1) 3

MATH/APPM/LSq (In prcgram)

PEAC/UNST/WELL 1

ProgEm Requlrements

ACCT 1010 Prlnclples of Accounung I (4cr) OR

ACCT 1050 Pcctlcl Accounting (3cr) 3

BADM 1005 Buslness Math (APPM) 3

BADM 1020 Buslness communlcuon (wR2) OR

ENGL 2010 Technlcal wriling (wR2) 3

BADM 2105 Small Businss Management 3

Co/M 2130 Human Relabons (ORAL) OR

MGT 2130 Human Relations (OML) 3

ENTR 1505 Entrepieneu6hlp I: Entrepreneurial f4indset 3

ENTR 1525 EntrepreneuEhlp Il: OpportunlEy Analysls 3

ENTR 1590 Entrepreneurlal LeadeEhlp I 1

ENTR 2510 Enfepreneu6hlp III: Financlng Your Buslness 3

ENTR 2S2O Legal Issues for Entrepreneurs 3

ENTR 2535 EntrepreneuEhlp IV: Strateqic Planning, A Roadmap to Sucss 3

ENTR 2590 Entrepreneurlal LeadeEhlp II 1

MKT 1000 Adveruslng & Sal6 Prcmotlon OR

MKT 1510 Entreprcneurial Markeung 3

Total 39

Credential
The Entrepreneurship Credentlal progcm ls d6igned for students who exhlbit enEepreneurlal potentlal

and lnterest ln qploring the entrepreneurial mlndset. The foos ls on developing an enfepEneurial
mlndset, evaluatlng and Investqatlng buslnss opportunitis, financing a buslnss, and strategic plannlng.

Central wyoming college
2560 Peck Avenue

Riverton, WY 82501
(307) 8ss-20oo
(800) 735-8418

. Contact CWC

. Directory
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. Maps/Facilities
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. Jobs @ Central

. Athletics
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. Campus Safety
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. Gainful Employment

. Distance Learning

. Progra[ns-at-a-G-lance

. StudentEmployment

Program Requirements
Co/M2130Human Relauons (oRAL) oR

MGT 2130Human Relations (ORAL)

ENTRlS05EntrepreneuEhlp I: Entrepreneurial l''lindset

ENTRl525Entrepreneurship II : Opportunlty Analysis

ENTR1590 Entrepreneurial LeadeEhlp I
ENTR25l0EntrepreneuEhip III : Financlng Your Buslnss
ENTR2535Entrepreneu6hlp IV: StEtegic Planning, A Roadmap to Succss
ENTR2S90Entrepreneurlal LeadeEhlp II
MKT loooAdvertlslng & Sales Promotion OR

MKT l5l0EntrepEneurial Marketlng

Total

Credits

3

1

3

3

1

3

20

Consistent with its misslon to value diversily and to treat all hdividuals wilh dignity and respect, Central Wyoming College does not discrlminate on the
basis of race, color, natjonal orlgln, ancestry, sex, age, religion, or disability in admlssion or access to, or treatment or employment in its educational
prognm services or activitles. The college makes reasonable accommodations to serye students with special needs and offers serulces to students who

have the abllity to beneRt.

@2010 Central Wyoming College - All Rights Reserued

htlp : //www. cwc. edu/academics/pro $ams/entrepreneurshiD 8/512013
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Credential, Enirepreneurship
C d:C_-

L,,\* ffi
Year When is class

offered?
Credits ,

I

Course Number

Course Description
Upon successful completion of this
course, the student will be introduced to
the entrepreneurial mindset in its true
economic and social context by studying
the unlimited opportunities that an
entrepreneurial mindset can provide.
The student will study the skills,
attitudes and behaviors *iat successful
entrepreneurs have historically
possessed, as well as the issues,
circumstances and obstacles that shaped
their time. Additionally, the student will
analyze mo d ern- day su cc es sfu l
entrepreneurs who faced hardship and
adversity by embracing an
entrepreneurial mindset The
characteristics of the entepreneurial
mindset will be dissected and applied to
the student's own mindset and
entre pr en eurial p otential:
[First class in a four part series)

Summer, Fall )
J ENTR 15OO

Unlsrown 1 ENTR 1590 Entepreneurial Leadership I

Course Description
This class is the first of a two part series.
This class is a series of 15 hours of.
webinars/seminars with people that
demonstrate t}te entepreneurial
mindset It will be a time of question
and answer and an excellent opportunity
for networking.

1* offering Fall ENTR 1520 Entepreneurship II:
0pporUnity Analysis

Course Description
This class is the second ofa four part
series in entrepreneurship. This ciass
will focus on anaiyzing t}le
entrepreneurial opportunity. The
student will explore the feasibility of
implementing his or her idea to a
successful business and begin the
process of writing a business plan.

Unknoram ENTR 2590 Enlrepreneurial Leadership II r

Course Description
This class is the second of a two part
series. This class is a series of 1 6 hours
of webinars/seminars with people that
demonstrate the entrepreneurial
mindset. It will be a time of question
and answer and an excellent opDortunity

1)
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Entrepreneurship III:
Financing Your Idea

Course Description
This class is the third of a four part
series in entrepreneurship. This class

will focus on researching the options for
flnancing the student's entrepreneurial
activity. The final weeks of this course
will give the student the opportunity to
pitch his or her business to several
financial leaders.

ENTR 25OO

Advertising & Sales Promotion

Course Description
This course provides students an

opportunity for students to gain an

understanding of advertising and other
mass communications marketing
pracEices: common business activities
and terminolo gy, p erspectives applied
when taking the optimal approach to
decisions, plus descriptions and
rationales of common practices (which
are often far from optimalJ. The class

places emphasis on developing students'.
abilities to express their anaiysis and
recommendations in class discussion,
student projects, and real-world testing
and examination.

Problems in Business: Entrepreneurial
Marketing

Course Description
Entepreneurial MarkeQng is designed
to instruitlearners how to create,

develop, and execute marketing tactics
to grow a successful business. A detailed
marketing plan will be created, which
can be used as a tool to market
successful businesses. The student will
gain insights essential for marketing
their entrepreneurial venture using'
innovative and financially responsibl e

marketing strategies, The student will
create effective marketing
communication materials for use in tleir
operation. The student will prepare a

marketing plan to launch the
entrepreneurial venture and implement
the first two vears of business

MKT 1000 or

I

MKT 2O10

Summer & Fall

Entrepreneurship IV:
Idea to Implementation
Creating a Roadmap for Success

(St'ategic Pian & Business Plan)

Course Description

ENTR 2530

ql
'{

(
I

for networking.

(

Unknown

2

i

J

Unknorrrn J



This class is the capstone class for the
Associate's of Applied Science in
Entrepreneurship. This class should be
taken the stude1t's last semester in the
program+and is the fourth class in a four
class series. This class will assist the
students in putting together a "Roadmap
for Success" for his or her business. The

student will fina-lize a-11 materials that
will be used to start his or her business
(finishing the business plan and creating
a strategic plan'J.

Every Semester 3 CO/M21.30 or
MGT 2130

Human Relations

Total Hours 19

t,tl
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Commerce, AIlie{ Health, TechnoiogY, & Safety Division
i

Business D ePartment SYllabus

Entrepreneurship I: Entrepreneurial Mindset

Semester:

Instructor:

Off,ce: (

Online Ofiice Hours:

Contact:

Course TimelPlace:

On-line Access:

ENTR 15OO

COI]RSE SYLLABUS

3 credits

Fall2012

Angel SparlmranlEric Heiser

Online Instructor +

Assignments may be left with Carol Kraft, Division Assista:rt, in
MH 152 or submitted through our class site on Angel (ir4y Central-

My Classes)

Monday, Tuesday, ThursdaY, & FridaY

9-11 a.m.

(307)349-9i48 (Ce11)

E-mail address: aneel@cwc.edu
Fa,x: (307) 855-2097

Online

htlp://wrwv.cwc.edu
On-line Classroom-Log in to My Central a:rd then go to "My
Classes"

Username = initials ptus 4-digit birth reference [i'e., mwp0419]

Initiat Password: Wy plus 7-digit CWC ID [i'e., Wy0023657]

Usernames and passw-ords are case sensitive.

Protect your CWC ID now as you would your SSN.

Username/Password

{l ll,'
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Course Credits:

Course l\{ethods:

Request for
Accommodations:

3 credits 
(

I

Lecture course (3 hrs. per week)

CWC will provide reasonable accommodations for students with
documente d disabiliti e s. Students requiring re as onable

accommodation for a disability must complete the attached

"Request for Accommodations" fonn and submit it to Disability
Resources, Student Success Center, }vfi{l23C.

CO.URSE DESCRIPTION

C atalo g C ours e D es crip tio n

Upon successful completion of this course, the student will be intoduced to the entrepreneurial

mlndset in its true economic and social context by studying the uniimited opporhrnities that an

entepreneurial mindset can provide. The student will study the skiils, attitudes and behaviors

that zuccessful entrepreneurs have historically possessed, as well as the issues, circtrmstances and

obstacles'rhat shaped their time. Additionally, the student wili anallze modern-day successful

entrepreneurs lvho faced hardship and adversity by embracing a.:r entrepreneurial mindset. The

charalteristics of the entrepreneurial mindset will be dissected and applied to the student's oum

mindset and entrepreneurial potential. (First class in a four part series) (

Required Materials:

Text: ReEtired text vtill be provided.

Prerequisites: There are no prerequisites to this course.

N,IAJOR TOPICS:

What is EntrepreneurshiP?

Benefits and Drawback of Entrepreneurship

Characteristics of Suc cessful Entrepreneurs

Cultural Diversity of Entrepreneurship

I Avoiding the Pitfalls of Entrepreneurship

The Entrepreneurial Mind

1t
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, CompetitiveAdvantages

Strategic Planning

Conducting a FeasibilitY StudY

COIIRSE OBJECTIYES:

ln order to successfuIly complete this cotuse, students wiil:

1. Ascertail fhe economic, political, social and techologigal climate that supports and tri:rders the spirit of

entepreneurshiP.

Z. Trace the origins of entepreneurial ideas focusing on the economic, political, social and techaological

conditions of the time.

3. Evaluate the impact and benefits of apptying the lessons learned il dissecting the entrepreneurial mindset.'

4, Translate the historical apppiications of impletementing the characteristics of iin entrepreneurial mindset to

curent applications.

5. Consider the potential for crurent impletuaentation of the characterlics of an entepreneurial mindset

considering modem day issues, oppornrnities and obstacles'

6. Discuss the application of the entepreneurial mindset to prolem solving.

7 . Affirm the value of the entepreneurial mindset and its application on the future of our society.

8. Utitize ones' personal persepectives, histories, experiences, and view points to identify similarieites and

differences tothe charactertics of an entrepreneurial mindset'

g. Compare aad contrast the entrepren.urial mindset tools utilized historically and in modern times; identify

similarities and difference'

EVAIUATION TOOLS

The above objectives will be evaluated through the following tools:

1. Case Aaalysis and Revision
2. Discussion Boards

3. lntemet &LibrarY Research

4. Chapter Quizzes
5. Create a Feasible Study Using Primary and Secondaly Resoulces

6. Oral Presentation on Report Findings

GRADING

Assignment Requirements :

A iist of assignments is available through Aagel unddr "My C1asses." Assi,mments are due on

the due date.

Late Assignments / Missed Exams:

i{ (r

a
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a
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Students should tum in assighments when they are due. Any late assi-euments that are submitted

not according to the folloia,iig policy will result in a zero for that particular assignment'

be graded. The PetitioP form
the late paper and is submitted

o weeks of the due date. If it is not submitted

ro. The instructor will review the petition within

the decision is made. The student's paper will
percentage that astudent whose petition is

is denied, the student r'vilI ea::r azeto'

There are no lltnits in the number of times that a student may submit apetition'

or quizzes, it is the student's responsibility to

ed.. Due to the nature of onli:re learning, if the

the student will eam azero'

The petition for late-work accepta'nce is attached'

Grading: {(
Student performa.nce willbe evaluated based on approximately the follou'ing distribution:

[\trote that adjustrrents may be made to points potiiUt. and percentages druing the semester']

Grade Scale: The foliowing grade scale wil1be used for the course:

90-100%
80-89.9%
70-79.90
60-69.9'h

Below 607o

A
ts

C
D
F

% tr'inal Grade

F-.*iuitUaraysisPrqgntation

(' {+
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the, online leaming management system'

oughout the semester' Please contact the 
{

confirmation of Grade: In compliance u,ith the privacy Act, grades wilI not be posted nor carl

they be given,o ,po,rl., par.nts, Ai.rrar, ;;.-;;1"y;;s. Final gtiatt u'ilt be available through

Web Advisor.

COURSE POLICIES AND PROCEDIIRES

Absenteeism: Attend.ance is importan-t for this course' Students are expected to complete

weekly assigmeots (and tum lnim 
in by the due date!) ' 

(

con.uct: you are expected to conduct yowself in_* unplo,pdate masrer' You are expected to

contror your language and behavior ut uti ti-., and to uuoia tn. use of vulgarities, obscenities,

and profaniti.r. yo-.., * expected to. n;J.r;; io, yo* fellow classmates' By conducting

yourself in a positive *,,o& and beingrt'po*iftt foi foyr own learning during class' you will

be contributing to an atn:osph.r. of t.u**irr.-*itn your classma es and inst'uctor' Students are

.*p*.J,o acivety particiiate during class discussion'

Academic DishonesfY:

\- tt'.t-1-.tJi:Lc 
dishonesty is not tolerated. Dishonestv includes pragiarism,

cheating and any conscious ""tui 
ustudent which gives him/her an uDdue

advantage over fellow students'

. plagiarir- i, .op6g or using the ideas 9f 
an3ther without glving plopel

credit'throughtheuseorq.,otutionmatlrs,footnotesorotherformsof
teference'

.Cheatinginvolvesobtainingandmakingunauthorizeduseofanswersto
examinations, tests, quizzes and laboratory reports as well as copying from

fellow ,#;;; 
"; 

,'rU*ittirg work that has bien done by someone else'

.Lritially,itistheresponsibilityoffacultytopreventcheating.
Subsequently, w-hen a studeni ir ro.*a cheating, faculty should exercise

uppropriate iiscretion in dealing with the situation'

.Whensuspectedcasesofacademicdishonestyarise,facultyshallseekto
verify ,h5";i;;;, LJ 

-.."t*r the ,tudent(s) involved. After

establishingtheviolatioo,tn.upp,opri.atesanctionshallbedecidedbythe
faculty *.ilu", r.rnless ,o.u ,*ition involves a recommendation that the

studentbeexpel1ed.t,,,,.h.*es,thedivisionchairandtheVice-
presidentlDean of Academic i.*i..t shall be involved in deciding and

imposingsanctions.Inallcases,awritten,:poloftheincidentshouldbe
lfi.ledintheVice-President/DeanofAcademicservicbs'officeandacopy

sent to trr. ncirtration and Records office to be retained in the student's

Pen:ranent file'

t(



( ' Due process shall be followed at all times' A
r disciplinary sanction he or she fqels is ruifair or

Student Services, the Vice-President4)ean of
Student Grievance Committee and ultimately to the President.

Withdrawing From Class: If the student wants to withdraw from this class, the student should do

so by Friday,-Muy 4. This action can be done by completing a fonn with Registration and Records

or online through WebAdvisor. This instructor reserves the right to drop a student once the student

has not completed two weeks' worth of assignments'

IMPORTA],{T IVOTE TO ALL STUDEI'{TS

I

BY ENROLLING IN TH]S COi.IRSE, TI]E STUDENT AGREES TO COMPLY WTTH ALL

RIILES AND REGIILATIONS GOVERNING STUDENT CONDUCT AS STATED IN TIIE

CIIRRENT STI.IDENT HANDBOOK AND CURRENT COLLEGE CATAIOG AND TO T}IE

POLICIES AND PROCEDI]RES OUTLINED iN THIS SYLLABUS.

IMPORTANT DATES TO EEMEMBER:

January 16 Classes be-em.

February 20 No Class. President's Holiday

February 24 Graduation appiication deadline for Spring 2011

March 12-16 Spring Break' College Closed'

April 9-13 Advising Week. Please see your faculty advisor this week!

eprit O Spring Hoiiday' College Closed'

May 4 Last Day to V/ithdraw from classes'

May 9 Classes end'

tvtay t1 - Commencement @7:30 P'm'

1lrl
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Student's Name:

Course:
lnstructor:

Date Assignment Due: 

-Date Assignment Received:

-Ctttu.--co*pletedAssignment)

Reason for Late Assi gnment:

{a tt

a'(
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Level:2_
WCCC approval_
Date_

ql

r Central Wyonring Coilege
COURSE OUTLINE

***d<'1.****{<*{.*****X<*r*>F****i:***x****,t***{<*************>F****+********************

COURSE TITLE: Entrepreneurlal Leadership I PR=FIX & NO.: ENTR 1590

CR l-'lRS: 1 Lecture: 1 Lab: Max Cradits for Graduation 1

COURSE CATALOG DESCRIPTION:

This course is the first of a two part series to introduce students to other enlrepreneurs and their
experiences. There will be h series of webinars/seminars with entrepreneurs. lt will consist of professional
networking opportunities and group discussions. (1 lect.)

MAJOR TOPICS:

. What is Entrepreneurship?

. Benefits and Drawbacks of Entrepreneurship

. Characteristlcs of Successful Entrepreneurs

. Cultural Diversity of Entrepreneurship

. Avoiding the Pitfalls of Entrepreneurship

. The Entrepreneurial Mind

. CompetitiveAdvantages

. Why Does Entrepreneurship Work?

COURSE OBJECTIVES:

ln order to successfully complete this course, students will:

1. Discuss and explain entrepreneurs' success.
2. Participate in networking opportunities.

OTHER COMMENTS: Any information placed here rnust be adhered to by all instructors.

For textbook information, contact the instrucior.

Faculty Originator Date For Office Use Only

Date Originally Posted

Revised

Departmeni/Division Date

Dean

ENTR.159O
23 February 2012

Page 1 of 1

lnstructor: Angel Sparkman

Date

(
{
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Commerce, Atlied Elealth, Technologl, & Safety Division
{

Business Department

EntrePreneurial LeadershiP I

Semester:

Instructor:

Office:

Online Office Elours:

Contact:

Course TimelPlace:

On-line Access:

ENTR 1590

COTIRSE SYLLABUS

1 credit

Spring 2012

Angel Sparkman
3

Online lnstructor
Assignments may be Ieft with carot Kraft, Division Assistant, in

\/trt ISZ or submitted tbrough our class site on Angel (l\4y Central-

My Classes)

Monday, TuesdaY, ThursdaY, &FndaY
9-11a.m.

(307) 349-91a8 (Ce11)

E-maii address: aneel@cwc.edu

Fzux: (307) 855-2091

Online

http:/hwrnv.clvc.edu
O"-ii". Classroom-Log in to My Central and then go to "My
Classes"

Usema.rne : initials plqs 4-digit birth reference [i.e., mwp0419]

Initial Password: Wy blus 7-digit CWC ID [i.e., Wy0023657)

Usernarnes and passwords are case sensitive.

Protect your CWC ID now as you would your SSN.

UsernamelPassword

{l ir
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Course Credits; 1 credit l

i(

Course l\{ethods: Lecfare colrrse (1 hr. per week)

Request for CwC will provide reasonable accorrmodations for shrdents with

Accommodations: documenteddisabilities.Studentsrequiringreasonable
accommodation for a disability must complete the attached
,,Request for Accommodations" fona and submit it to Disability

Resources, Student Success Center, Ivtrli 23 C.

COIIRSE DESCRTPTION

. Catatrog Course DescriPtion

This class is the fust of a two part series. This class is a series of 16 hours of r,vebinars/seminars

with people that demonstrate ihe entrepreneurial mindset. It wili be a time of question and
'*t*it 

and an excellent oppornrnity for networking'

Required Materials:

Text: No text reErired.
l+

Prerequisites: There are no prerequisites to this course'

MAJOR TOPICS:

What is EntrePrenewshiP?

. Benefits and Drawbacks of Entrepreneurship

. Characteristics of Successful Entepreneurs

. Culn:ral Diversif of EntreprenewshiP

o Avoiding the Pitfalls of Entrepreneurship

. The EntrePreneurial Mind

. Competitive Advantages

. WhY does EntrePreneurshiP work? 
)

(
t



COURSE OBJECTfVES: 
.

{,t
ln order to successfully complete this course, students will:

1. Discuss why some entreprenews have had success'

2. Explail what has worked for other entrepreneurs'

3. Rehect on how each speaker's experience related to his or her orain experience.

4. Participate in netlvorking opportunities.

EVALUATION TOOLS

above objectives witl be evaluated tluough the follor.ving tools:
{

Student participation.
Reflection paper after each speaker'

Contact information collected from each speaker.

The

1.

2.
-a
J.

GRADING

Assignment Requirements :

A list of assipments is available through Arl-eel under "My Classes." Assignments are due on

the due date. 
+

Late Assignments / Missed Exams:

Students should tum in assi_ements when they are due. Aay late assiguents that are submitted

not according to the following policy will result 1n azero for that particular assignment.

Late paoers/proiects: Late papers or projects must be petitioned to be graded. The petition fonn

i. 
^tt*n.a 

t" tt is syllabus.-TLe petition is attacted to the front of the late paper and is submitted

to the instructor for that particular class within two weeks of the due date. If it is ncit submitted

during that time frame, tle student will eam azero. The instructor will reviewthe petition within

aS hours. The student will be noiilied as soon as the decision is made. The student's paper will

be graded if the petition is approved. The ma..cimum percentage that a student whose petition is

granted.* r...1r. is 80 percent. If the petition is denied, the student will eam azeto.

There are no limits in the number of times that a student may submit a petition,

Missed exams: If a class offers on-line exams or quizzes, it is the student's responsibility to

."*pl.t. th. 
"ssigruaent 

within the time offered. Due to the nature of onlile learnin-e, if the

exam is not completed within the time frame, the student will eam azero'

The petition for lAte-work acceptance is attached. t

1( 1l



Ccurse Evaluationt 
*

Student performance wiil be evaluatea UasJa on approximately the following distribution:

fNote that adjustments may be made to points poriiUt. and percentages during the semester']

Activify o/oFinal Grade

P articipation with SPeakers 50%

Reflection PaPers 3s%

Contact lnfonnation r5%

Total L000h

'Grade scatre: The f61lowing grade scale will be used for the course:

90-100%
80-89.9"h
70-79.90h
60-69.9?

Below 607o

A
?4.

B
C
D
F

Grad the online leami:rg management system'

Also,oughoutthesemester.Pleasecontactthe
instru

Coafi-rmation of Grade: In compliance with the Privacy Act, grades will not be posted nor can

they be given to spouse, parenis, tiiends, or employers. Final erades wil-i be available through

Web Advisor.

COURSE POLICMS AND PROCEDI.IRES

Absenteeism: Attenda:rce is important for this course. Students are expected to complete

r,veekly assignments (a:rd tum them in by the due date!)'

Conduct: You are expected to conduct yoruself in aa appro,priate mamer' You are expected to

.-onoor vo* t*,noug.'*d behavior at il times *tJ:i]/;ii.ffi:?lIl]f,T'[].:D;s;;l*?:

e foi your own iearning during class, you will
th your classmates and instructor' Students are

ussion. ,

Academic DishonesfY:

tt qi

-l
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Coiiege PolicY:
n Aiademic dishonesty is not toleratEd. Dishonesty inciudes plagiarism'

cheating *;;;;;r.io* act by a student which gives hinr,4rer an undue

advantage over fellow students'

. Plagiarir- i, .opying or Yrirg.the 
ideas of another without giving propel

credit tfoo,rgiinl-,r"s. of quitation marks, footnotes or other forms of

reference.
. Cheating involves obtaining and making unauthorized use of a:rswers to

examinatio;;;r, ;;.J*a laboratory reports as weil as copying from

fe110w students o, ,rf*lttlrg work that has been done by someone else'

.Lritially,itistheresponsibilityoffacultytopreventcheating.
Subsequently, *h* a stutent is found cheating, faculty should exercise

appropriate discretion in dealing with the sitriation-

o when suspected cases of academic dishonesty arise, faculty shalI seek to

v.erifytheviolationandcon-frontthestudbnt(s)hvo|ved...A-fter
establishing the violation, the appropriate sanction sha]l' be decided by the

faculty member unless such sanctio-n involves a recoElmendation that the

sturdent u. ."f.rr.a. In such cases, the division chair a-r.d the vice-

president/D.^i 
"r 

Academic Services shall be involved in deciding and

imposilgsa:rctions'Inallcases'awritten':poloftheincidentshouldbe
filed in the vice-President/Dean of Academic Services' office and a copy

sent to trr. n.girtiutior, *d Records office to be retained in the student's

Permanent file' i
.Dueplocessshallbefollowedatailtimes.Astudentmayappealany

disciplinary ,*.tioo he or she feels is unfair or arbitrary to the Dea:r of

Student Services, the Vice-President/Dean of Academic Sewices, the

StudentGrievanceCommitteea:rdr.ritimatelytothePresident.

\-.

rvithdrawing From crass: If the student waats to r,vithdraw from this c1ass, the student shouid do

so by Friday, May +. rti, 
^.tion 

can u" at"" uv completing a form with Regist'ation and Records

s1 en.line through WebAdvisor. This imt'uctoi r.s.rv.s tnl dgnt to drop a student if the student

iut *t compleled two weeks' worth of assigmments'

IMPORTANT NOTE TO ALL STUDENTS

THIS SYLLABUS.

\-

1'l ,l
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January 16

February 20

FebruNy 24

March 12-16
Apri19-13
April6
May 4
Ma19
May i1

* 
IvIP1RTANT DATES To HEyIEMBER:

Classes begin.
No Class. President's HolidaY

Graduation application deadline for Spring 20i 1

Spring Break. Coilege Closed.

Advising week. Please see your faculty advisor this week!

Spring HolidaY. College Closed.

Last Day to Withdraw from classes.

Classes end. 
r

Qsmmencement @ 7:30 P.m.

!'

I
l
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Request for Accommodaiions

Directions for Studeni:
1. please get signature that you have provided documeniation of a.disability. 

, 
This can be

signed 5y tnJOirector of dtudent Support Services MH123C or the Siudent Services
- Coordinator, MH123E.

2, Complete the boxed section, including your signature.

3. please discuss the requested acccmmodations with the faculty/staii member directly'

We will provide assistance if needed. Have the faculty/staif member sign the form'

4,ReturncompletedfornltoSiudentSuppotlServices.l

Student has has not provided documentation of a disability.

Slgned

Daie StudentName : ' :

lnstructor

Accom modat!ons Req uesteci

Student signature

Fa cu lty.R.ecorn me ndati ons

Fac u lty/Staff s i g natu re

I

Accommodations made



{f

Student's Name:
Course:

Date Assigment Due:

Date Assi gnment Receive d:

Reason for Late Assignment:

iettach C omPlete d Assi gnment)

I

Ir

t
{

Instructor:
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Com5nerce, Allied Health, TechnologY, & t"t:O Division

B usiness D ePartrnent SYllab us

Entrepreneurship f[: Opportunity Analysis

COIIR.SE SYLLABUS

3 credits

Semester: SPring 2012

Insfructor: A-ngel SParkman

\- Ofirce: Online Instructor - - - (-
Assigrrments may be 1eft with'carol Kraft, Division Assistant, in

]\4It I SZ or submitted through our class site on Angel (I\ziyCentral-

MyClasses)

onlineofficellours:Monday,Tuesday,Thursday,&Friday
9-11a.m.

Contact: O07)349-91a8 (Ce11)

E-mail address: angel@,cwc'edu

Fa,x: (307) 855'2091

Course TineflPlace: Online

- On-line Access: htfp://www'cw-c'edd
?ffiog in to My Central and then go to "My

Classes"

Usernamelpassworil useraame : initials plus 4-digit birth reference [i.e., mwp0419]

Initial Passu,ord: wy plus 7-digit cwc ID [i.e., wy0023657]

Userna:rres and passwords are case sensitive'
I protect your CWC ID now as jou would your SSN.

\- Course Credits: 3 credits



Course MethoCs:

Request for
Accommodations:

Lecture Qourse (3 hrs. per week) (

lr
CWC wiil provide reasoirable accommodations for students u'ith

do cumente d di s abiliti e s. S tudents recluiring r e as onabl e

accommodation ched

"Request for Ac DisabilitY

Resources, Stud

Text: Essentials of Entreprenettrship and Small Business Management

)iorman M. Scarborough G

6ft Edition
Prentice HaI1, a division of Pearson

ISBN: 0-13-610959

NOTE: This text wili be used for ENTR 1520 & ENTR 2500.

COURSE DESCRIPTION

Catalog Course DescliPtion t

hiP. This class wiil focus on

exPlore the feasibilitY of
iness and beg:-n the process of writing a business

p1an.

Required Materials:

Prerequisites: Students must take ENTR 1500 before taking this course'

MAJOR TOPICS:

. Element of a Feasibility Study

. Elements of a Business PIan

. Reasons for Completing a Business Pian

. Business Plan Presentation

. Business Plan Format

Fonns of Business OwnerslriP

1l lr
!l



COIIRSE OBJECTIVES: 
r i

ln order to successfully complete this course, students lviIl:
1. Complete a feasibilitY studY.

2. Describe the elements of a solid business plan'

3. Describe the keys to making an effective business plan presentation.

4. Explain the advantages aad the disadvanta-ges of the major forms of oranership.

5. should consider before launching iato e-commerce.

6. Explain the basic strategies entepreneurs shouid follow to achieve success in their e-corlmerce efforts.

7 . Describe how e-busi:rei.r .or*i the privacy and security of the i:rformation they collect ?nd store from

the Web.
8. Complete an outli:re of the comFonents of a business plan'

rVar,uauoN TooLS

The above objectives will be evaluated through the following tools:

1. Discussion Boards

2. Intemet &LibrarY Research

3. Chapter Quizzes
4. Complete a FeasibilitY StudY

5. Write a Business PIan

f GRADING

Assignment Requirements :

A list of assignments is available through Anget under "My Classes." {.ssi-rnments are due on

the due date.

Late Assignments / Missed Exams:

Students should tum in assignments when they are due. Any late assig::ments that are submitted

not according to the following policy will result tt azero for that particular assi-mment.

Late papers/proiects.. Late papers or projects must be petitioned to be graded. The petition form

ir uttu.fr.a to this sytlabus. 
-G. 

petition is attached to the front of the late paper a:rd is submitted

to the instructor for that particular class within two weeks of the due date. If it is not submitted

during that time frame, the student will ear:n azero. The instructor will review the petition within

4g hoLs. The student will be notified as soon as the decision is made. The student's paper wiil
be graded if the petition is approved. The ma,ximum percentage that a student whose petition is

-o.anted.* r...1r. is 80 percent. If the petition is denied, the student will eam azero.

There are no limits in theinumber of times that a student may submit a petition. t

ri (t

I
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offers online exams or quizzes, it is the student's responsibility to

within the time offered. Due to the na!-ure of online lear:ning, if the

ithin the time frame, the student will eam azero'

The petition for late-w'ork acceptance is attached'

Grading:

Student performance will be evaluated based on approximately the following distribution:

[Note that adjustments may be made to points possible a.nd percentages druing the semester']

Activity %F:lrral Grade

Homework Assignments 35%

Chapter Quizzes t5%

Feasibility Study 35%

Business PIan t5%

Total t00%

Grade Scale: The following grade scale will be used for the course:

A * 90-L00"h

B 80-89.9',h

c 70-79.9"/,

D 60-69.9%

F Below 607o

Grade Reports: Grades are updated weekly within the online learning management system.

AIso, grade reports wilt be sufplied periodically throughout the semester. Please contact the

instructor immediately if you have any questions'

Confirmation of Grade: ln compliaace with the Privacy Act, grades will not be posted nor cah

they be given to spouse, palents, friends, or employers. Final grades will be available through

Web Advisor.

COURSE POLICTES AND PROCEDIIRES

Absenteeism: Attendance is important for this course. Students are expected to complete

weekly assignments (and tum them in by the due date!)'

rt
Conduct: You are expected to conduct yourself in an appropriate manner- You are expected to

control your language and behavior at it times and to avoid the use of vulgarities, obscenities,

and proianities. yoir are expected to have respect for your fellow classmates. By conducting

(t



yourserf in a posit ponsibre for your orvn learning during class, you w'i1.1

be contributing to ork with y-our classmates and instructor. Students are

erpected to aclive s discussion'

Academic DishonestY:

"t'**totfu!Li. airrronesty is not tolerated. Dishonesty includes plagiarism,

cheating and any conscious act by a student which gives him/her an undue

advantage over fellow students'

:'ii:.ffi:,:Tj*:**i-* :, -':: :
exan.rinations, tests, quizzes ana laboratory reports as well as copyilg from

fellow student as been done by someone else'

Iaitially,itfacultytopreventcheating.
Subsequently, cheating, faculty should exercise

appropriate discretion in dealing with the situation'
'U4." 

suspected cases of academic dishonesty arise, faculty shall seek to

veriff th; violation and con-front the student(s) involved' After

establishing the violation, the appropriate sanction shall be decided by the

< faculty melber unless such sanction involv,es a recommendation that the

student be expel1ed. ln such cases, the &ivi.io" :hT and the Vice-

President/Dean of Academic Services shall be involved in deciding and

i*poSi"g sa:rctions. ln all cases, a written report of the incident should be

frled in the Vice-President/Dea:l of Academic Services' office and a copy

sent to the Registation and Records office to be retained in the student's

permanent file.
, bo. process shaIl be followed at all times. A student may appeal any

disciplinary sanction he or she feels is unfair or arbitary to the Dean of
Student Slrvices, the Vice-PresidentlDean of Academic Sewices, the

Student Grievance committee and ultimately to the President-

to withdraw from this class, the student should do

completing a form with Registration a'nd Records

reserves the ri-eht to drop a student once the

sigments.

IMPORTA]'{T NOTE TO ALL STTIDENTS

BY ENROLLING iN THIS COURSE, TIIE STTDENT AGREES TO COMPLY WITH AIL

RULESANDREGULATIONSGOVERNDIGSTUDENTCoNDUCTASSTATED]NTHE
CURRENT STUDENT I{ANDBOOK AND CURRENT COLLEGE CATALOG 'A]'{D TO T}IE

POLICIES AND PROCEDURES OUTLINED IN THIS SYLLABUS'

\-.

1l t{
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IMPORTANT QATES TO HEMEMBER:
(

Classes begin.
No Class. President's Holiday
Graduation application deadiine for Spring 2011

Spriog Break. College Closed.

Advising Week. Please see your faculty advisor this week!

Spring Holiday. Colle-ee Closed.

Last Day to Withdraw from classes.

Classes end.

Cgmmencement @ 7:30 p.m. 
{

(

January 16

February 20
February 24
March 12.76
Aprii 9-13
April 6
May 4

May 9
May 11

1l il
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( ' CWC Student SuPPoft Sdrvices

Req uest for Accommodations

Directions for Student:
1. prease get signature that you have provide_d documentation of a disability. This can be

signed by the director of dtudent Support Services MH123C or the Studeni Services

Coordinator, MH 123E.
r signature.
tiorrs with the faculty/siafi member directly'

e the faculty/stafi member sign the form'
Services.

Studenthashasnotprovideddocumentationofadisability.

\-'
Da're Siudent Nai-ne

Course (prefix, section & title)
4

lnstructor

Accommodations Requested

Student signature

Faculty Recommendations

Fa cu lty/Staff s i g natu re

Accommodations made

1t

I
t

I
I

Signed



Snrdent's Name:
Course:
Instructor:

Date Assigment Due:

n at. esslllment Received:

Reason for Late AssigPment:

q* lt

t
I
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WCCC apProvd-
l,\afa

\z-- Cent/al WYoming College
COURSE OUTLIilIE

*****:F***.******t******:t***x*****************,<***x*******,<********x**********x*

COURSE TITLE: Entrepreneurial Leadership ll PREFIX & No.: ENTR 2590

Max Credits for Graduation 1
CR HRS: 1 Lecture:1 Lab:

COURSE CATALOG DESCRIPTION:

duce students to the business leadets and local,

assist an entrepreneur in his or her quest towards

s/seminars. lt will consist of professional networking

omPletion of ENTR 1590. (1 lect.)

MAJOR TOPICS:

. What is EntrepreneurshiP?

. Benefits and Drawback of Entrepreneurship

. Characteristics of Successful Entrepreneurs

. Cultural Diversity of Entrepreneurship

. Avoiding the Pitialls of Entrepreneurship

. TheEntrePreneurialMind

. CompeiitiveAdvantages

. Why Does EntrePreneurshiP Work?

COURSE OBJECTIVES:

ln order to successfully complete this course, students will:

1. Discuss and explain entrepreneurs' success'

2. Participate in networking opportuniiies'

OTHER COMMENTS: Any infornration placed here must be adhered to by all inst:'uctors'

For textbook information, contact the instructor'

Faculty Originator Date

For Office Use OnlY

Date OriginallY Posted

Revised

Page 1 of 1

lnstructor Angel SParkman

DepartmenVDivision Date

Dean

ENTR 2590
23 February 2012

\-.
Date

ii 1l

t (
I
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Semester:

Instructor:

Ofiice:

On[ne Office Hours:

Contact:

Course Time/Place:

On-line Access:

UsernamelPassword

a

Course Credits:

Entrepreneurial Leadership II

ENTR 2590
+

COURSE SYLLABUS

CATS DIWSION

1 credit

Spring 2012

Angel Sparkman

Orline Tnstructor

Assignmentp may be Ieft with Carol Kraft, Division Assista:rt, in 
+

MH 152 or submitted through our class site on Angel Q4y Central-

My Classes)

Monday, Tuesday, Thirsday, & Friday
9-11a.m.

(307) 349-91a8 (Celi)
E-mail address: angel@cwc.edu
Fa,x: (307) 855-2091

Online

http:/&wwv.cwc.edu
On-Iine Classroom-Log in to My Central and then go to "My'
Classes"

Username: initials pIr-rs 4-digit birlh reference [i.e., mwp0419]
lnitial Password = Wy plus 7-digit CWC ID [i.e., Wy0023657]
Usernames and passwords are case sensitive.

Protect your CWC ID now-as you lvould ydur SSN.

1 credit

(

(
/
7
l>
\

\
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y__ Course Method.s'.r Lecture course (1 hr. per w-eek) 
, *

Request for CWC rvill prcvide reasonable accommodations for students w:th

Accommodations: documenteddisabilities.Studentsrecluiringreasonable
accommodation for a disability must complete the attached

"Request for Accommodations" forn'r and submit it to Disability
Resources, Student Success Center, MH123C.

COI]RSE DESCRIPTION

Catalog Course Descriptibn I

This class is the second of a two part series. This class is a series of 16 hours of
webinars/seminars with people that demonstrate the entrepreneurial mindset. it will be a time of
question and aaswer and an excellent opporlunity for networking.

R'equired Materials:

Text: No text required.

Prerequisites: There are no prerecluisites to this course',
\- 

i-- -a--- a r {

MAJOR TOPICS:

. \Mhat is Ent-epreneurship?

r Benefits and Drawback of Entrepreneurship

o Characteristics of Successful Entrepreneurs

r Cultual Diversity of Entrepreneurship

. Avoiding the Pitfalls of Entrepreneurship

. The Entrepreneurial Mind

r Competitive Advantages

. Why does Entrepreneurship work?

COURSE OBJECTI\ES:



tl {1

t
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ln order to successfully complete this course, students will:
1. Discuss why some entrepieneurs have had success. I

2. Explain w-hat has r,vorked for other entrepreneurs.
3. Reflect on hou, each speaker's ex,perience related to his or her orm erperience.
4. Participate in networking opporfunities.

EVALUATiON TOOLS

The above objectives r,vill be evaluated through the following tools:

1. Student participation.
2. Reflection pape.r after each speaker.

3. Contact informltion coiiected from each speaker.

GRADING

Assignment Requirements :

A list of assignments is available through Aagel under "My Classes." Assignments are due on
the due date.

Late Assignments / Missed Exams:
'li t

Students should turn in assignments when they are due. A:ry late assigments that are submitted
not according to the follolving policy will result tn a zero for that particular assi-e-nment.

Late papers/proiects: Late papers or projects must be petitioned to be graded. The petition form
is attached to this syl1abus. The petition is attached to the front of the late paper and is submitted
to the instructor for that parlicular class within two weeks of the due date. If it is not submitted
during that time frame, the sturdent will earn azero. The instrnctor will review the petition within
48 hours. The student will be notified as soon as the decision is made. The student's paper will
be ,eraded if the petition is approved. The ma.ximum percentage that a student whose petition is

fant3d can receive is 80 percent. If the petition is denied, the student will ea::r azero.

There are no iimits in the number of timds that a student may submit a petition.

Missed exams: If a class offers online exams or quizzes, it is the student's responsibility to
complete the assignment within the time offered. Due to the nature of online learning, if the
exam is not completed llithin the time fra:ne, the student will eam azero.

The petition for late-r,vork acceptance is attached.

Course Evaluation:

Student performance lvill be evaluated based on approximately the follolving distribution:

[Note that adjustments may be made to points possible and percentages during the semester.]



Activify o/o Finzl Grade

Participation with SPe4ql s0%

Reflection Paper 3s%

Contact lnformation r5%

Total L00"/o

Grade Scale: The follolving grade scale lvill be used for the course:

90-100%
80-89.9%
70-79.90/,
60-69.9%

Below 60%o

Grad.e Reports: Grades reports will be supplied periodically throughout the semester' Please

contact the instructor immediately if you have any questions.

Confirrration of Grade: In compliance with the Privacy Act, grades will not be posted nor can

;;t;G"en to spouse, parents, tliends, or employers. Final -erades 
will be available tbrough

Web Advisor. L t

COURSE POLICE,S AND PROCEDURES

Abseuteeism: Attendance is importa:rt for this course. Students are expected to complete

weekly assi-e'nments (and turn them in by due date!)'

Conduct: you are expected to conduct yourself in al appropriate manner. You are expected to

control your language aaa behavior at all times and to avoid the use of vulgarities, obscenities,

and p.oianities. you are expected to have respect for your fellow classmates. By conducting'

yourself in a positive nauoo., and being responsible for your ow:r iear:ring dr.:ring class, you will

te contributing to an atmosphere of teamwork wit your classmates and inst-uctor. Students are

expected to actively participate during class discussion'

Academic DishonestY:

College PolicY:
. Academic dishonesty is not tolerated. Dishonesty. includes plagiarism,

cheating a11d any conscious act by a student w-hich gives h-imlher arr undue

advantage over fellow students.

. r plagiarism is copying or using the ideas of another without giving proper

.r.Iit through th. ur. of quotation marks, footnotes or other forms of
reference.

A
B
C
Dl
F

(l ,t



, . Cheating involves obtaining and making unauthorized use of answers to
t examinations, tests, quizzes and laboratory r'eports as well as copying from

fellcw students or submittiag work that has been done by soraeone else.
, hitially, it is the responsibility of faculty to prevent cheating.

Subsequently, rarhen a student is found cheating, faculty should exercise
appropriate discretion in dealing with the situation.

' when suspected cases of academic dishonesty arise, faculty sha1l seek to
verify the violation and confront the student(s) involved. After
establishing the violation, the appropriate sanction shall be decided by the
faculf member unless such sanction involves a recorlmendation that the
student be expelled. ln such cases, the division chair and the vice-
PresidentrDean of Academic Services shall be involved in deciding and
imFosing saactions. In all casLs, a unitten report of the incident should be
fi]ed in the vice-President/Dean of Academic Serrrices' offrce and a copy
sent to the Regishation and Records Office to be retained in the student's
permanent fiie.
Due process shall be followed at all times. A student may appeal any
discipiinary sanction he or she feels is unfair or arbitrary to the Dean of
Student services, the vice-President/Dean of Academic Services, the
Student Grievance Committee a:rd ultimately to the President.

'Withdrawing From Class: If the student wants to r,vithdraw from this class, the student should do
qo by Friday, May 4. This action can be done by completing a form with Registation and Records
or online through WebAdvisor. This instuctor reserves the right to drop a sh:dent if the stud.ent
has not completed two w-eeks' worth of assigments.

IMPORTA],{T NOTE TO ALL STUDENTS

BY ENROLLiNG IN THIS COLIRSE, TI{E STTIDENT AGREES TO COMPLY WITH ALL
RIILES AND REGTILATIONS GOVERNING STIIDENT CONDUCT AS STATED IN TIIE
CLIRRENT STTIDENT I{ANDBOOK AND CURRENT COLLEGE CATALOG AND TO TIIE
POLICIES AND PROCEDURES OUTLhIED IN THIS SYLLABUS.

IfuIPOR.TANT DATES TO ilNPTTIIBER:

Classes begin.January 16

lr yl
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February 20

February 24 t-
March 12-16

Apri19-13
April6
May 4
May 9

May 11 -

No Class. President's HolidaY 
+

Graduation application deadline for Spring 201tr

Spring Break. College Closed.

adrisin-q week. Please see your faculty advisor this week!

Spring HolidaY. College Closed.

Last Day to Withdraw from classes'

Classes end.

Qsmm encement @ 7 :3 0 P.m.

I
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CWC Siudeqrt Suppoti Services
i

Request for Accommodaiions

Directions for Student:
1. please getsignaturethatyou have provided documentation of a disability. This can be

signed 5y tnJOirector of Student Support Services MH123C or the Student Services

Coordinator, MH123E.
2. Complete the boxed section, including your signature'

3. please discuss the requested accommodations with the faculty/staff member directly'

We will provide assistance if needed. Have the faculty/stafi member sign the form.

4. Return completed form |o Student Suppori Seruices. 
r

Student has has not provided documentation of a disability.

Signed

Studeni Nanre

Course (prefix, section & title)

lnsti'uctor

Accommodations Req uested

Student signature

Faculty Recommendations

Fa c u ltyiStaff s i g natu re

I

Accommodations made

1( ,1 I
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Recommended schedule: scheduled meetings throughout ihe semester.

- ----^-r-r:^-- (
Prelimihary meeilng to discuss expectations
Topic Selected
Outline Due
Rough Draft Due
Revised Paper due
Final Paper Due
Presentation

Faculty Originator . Date

DepartmenUDivision

Associate Dean Date

For Ofiice Use OnlY

Date Originally Posted

Revised

MKT 201 O

Problems in Business:
814104
Rev. 1 1/1i07

1f
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Commerce, Allied Health, TechnologY, & Saief Division,
i

Business Department

Entrepreneurship fV: Idea to Irnplemeatation,

Creating a.Roadmap for Success

(Strategic Plan & Business Plaa)

ENTR 2530

COIIRSE SYLLABUS

3 credits

Semester:

Instructor:

Office:

Online Office Hours:

Contact:

Course Time/?lace:

On-line Access:

Spring 2012

Angel Sparkman

Online ]:rstructor
Assi-srments may be left with Carol Kraft, Division Assistant, in
MH 152 or submitted through our class site on Angel (lt4yCentral-

MyClasses)

Monday, Tuesday, Thursday, &: Friday
9-11a.m.

(307)349-91a8 (Ce11)

E-mail address : aneel@clvc.edu
Fax: (307) 855-2091

Or:-line

http : //wlvr,v. clvc. e du

On-lipe Classroom-Log in to My Centrai and then go to "VIpr

Classes"

Username : initials plus 4-digit bkth reference [i.e., mwp0419]UsernanelPassN'ord

1( t1

t
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\-- Initial Password 1Wy plus 7-digit CWC ID [i.e., Wy0023657]

Usernames hnd passwords are case sensitive'

Protect your CWC ID nor^r as you lvould your SSN'

3 credits

Lecture course (3 lus. Per week)

CWC will provide reasonable accolnmodations for students with

do cumented di s abiliti e s. Students re quiring reas onable

accommodation for a disability must complete the attached

"Request for Accommodations" form and submit it to Disability

ResSurces, Student Success Center, MH123C.

Course Cred.its:

Course Methods:

Request for
Accomnodations:

\-

COURSE DESCRTPTION

Catalog Course DescriPtion

This class is the capstone class forthe Associate's of Appted Science inEntrepreneurship. This

class should be takin the student's last semester in the program and is the fourth ciass in a four

class series. This class will assist the students in putting together a "Roadmap for Success" for

his or her businesr. il.;'J;;i*riifi"rl rze allmaterials that will be used to start tiis or her

business (frnishin-e the business plan aad creating a strategic plan).

Required Materials:

Text: No text is required.

prerequisites: The student must have taken ENTR 1500, ENTR 1520, and ENTR 2500.

MAJOR TOPICS:

. Strategic Plaming @oth short-term and long-term)

o S.M.A.R.T. Goals

o Marketing

o Opening of business

. Location and LaYout I

o Choosing your form of ournership and completing the appropriate papenvork

o Local resources

{t 1l
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Business Plar:ning
t

r gtrategic planning

il

COIIRSE OBJECTfVES:

ln order to successfully complete this course, students will:

L Complete all component of the business plan.

2. Complete a state_eic plan for the start of the new busi:ress.

3. Prepare begr'nning marketing materials.

4. Srrite S.M.A.RT. goals forthe firstyear of business.

5. Find local resources to assist the student's entrepreneurial activities.

EVAIUATION TOOLS

The above objectives will be evaluated throueh the following tools:

1. Interviews with Locai Resources l
2. Discussion Boards
3. Iatemet &Llbrary Research
4. Complete the Business Pla:r
5. Complete a Sftate_sic PIan
6. Oral Presentation ofStratesic Plan

GRADING

Assignment Requirements:

A list of assimments will usually be available through An-eel under "My Classes." Assigments
are due on the due date. Students in remote sites must email their assisrirnents to me before the
class period begins on the due date.

Late Assignments / Missed Exams:

Students should turn in assignments w-hen they are due. Any late assigments that are submitted
not according to the following policy u,i1l resuit in a zero for that particular assignment.

)Late papers/pro-iects: Late papers or projects must be pttitioned to be _eraded. The petition form
is attached to this syllabr-rs. The petition is attached to the front of the late paper and is submitted
to the instructor for that particular class r,vithia tr,vo lveeks of the due date. If it is not submitted
during that time frame, the student will earn azero. The instructor r.vill revielv the petition within
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Student's Name:
Course:

Date Assignment Due:
Date Assignment Received:

Reason for Late Assignment:

a

(Attach Completed As signment)

I ( I'(

Instructor:



Comryerce, Aliied Healih, Technology, & Safefy Division
r{

Business Department

Entrepreneurship TTT: Financing Your fdea

a

Semeister:

Insfructor:

Office:

Online Office Elours:

Contact:

Course Time/Place:

On-line Access:

ENTR 25OO

COIIRSE SYLLABUS

3 crddits

Spring 2012

Angel Sparkmaa {

Online Instructor
Assi_enments may be left with Carol Kraft, Division Assistant, in
MH 152 or submitted through our class site on A:rger (lrzlycental-
MyClasses)

Monday, Tuesday, Thursday, &Fnday
9-11 a.m.

(307) 34e-9148 (Ce1l)

E-mail address: aneel@ci 'c.edu
Fa"x: (307) 855-2091

Online'

http : //wr,wv. cr,vc. e du
On-liae Classroom-Log in to My Central and then go to ,,My

Classes"

Username: initials plus 4-di,eit birth reference [i.e,, mwp0419]
Initial Password : Wy plus 7-digit CWC iD [i.e., WyOO23657)
Usernames and passwords are case sensitive.
Protect your CWC ID now as you r,vou.ld your SSN.

Username/Pass'word

a'a

il i{



\-- Course Credits:

Course l{ethods:

Request for
Accommodafions:

3 credits i i
qr

Lecture course (3 hrs. per Yieek)

C$/C will provide reasonable accommodations for students with
do cumente d dis ab ilitie s. S tudents re quiring reas onabl e

accommodation for a disability must complete the attached

"Request for Accommodations" form and submit it to Disability
Resources, Student Success Center, MH123C.

COIIRSE DESCRIPTION

Catalog Course DescriPtion

This class is the third of a four part series in entrepreneurship. This class will focus on

lsssar.ghing the options for fina.ncing the student's entrepreneurial activity. The fina1 weeks of

this course will give the student the opportunity to pitch his or her business to several finaacial

leaders.

Required Materials:

T6xt: Essentials of Entreprenetrship and Small Businesi Managentent

:r;1,:;;,-.i;;;=,;,..- Norman M. Scarborough
66 Edition
Prentice Hall, a division of Pearson

ISBN: 0-13-610959

NOTE: This texr wiil be used for ENTR 1500, ENTR 7520, & ENTR 2500.

Prerequisites: The student must have taken ENTR 1500 aad ENTR 1520.

MAJOR TOPICS:

Capital Requirements

Eq,lty Capital, Definition and Sources

Debt Capital, Definition and Sorxces

Process of "Going Public"

t 
Federal Loan Programs I

Small Business Administration, Defrnition and Possible Loan Pro.elams

a

a

{r 1l 1{
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State and Local Economic Development Prograns

d

Various Methods of Financing Growth and Expanding Intemally.

COIIRSE OBJECTIVES:

In order to successfully complete this course, students will:
l. Explain the importance of plannine for a company's capital requirements.

2. Describe the differences between equity capital and debt capital and the advantages and disadvantages

of each.

3. Discuss the various sources of equity capital available to entrePreneurs, includilg personal savi:rgs,

friends ald relativei, augeis, parirbrs, corporations, ventue capital, public stock offlerings, and (

simFlified registations and exemptions.

4. Describe thelrocess of "going public," as well as its advantages and disadvantages and the various

simplified regisu'ation and exemptions from registation available to small businesses wanting to sell

securities to i:rvestors.

5. Describe the various sources of debt capital and the advantages and disadvanta-ges of each: banl$,

asset-based lenders, vendors (tade credit), equipment suppliers, commercial finance comjlanies,

savi:rgs and loa:r associations, stock brokers; insurance companies, credil urri6a5, b_onds, private

p1acei.,,ents, Small Business I-nvestments Companies (SBICs), and Small Busiless Lending Compaaies

(SBLCS).
6. Identify the various federal loan programs aimed at small businesses.

7. Describe the various loan programs available from the Smail Business Association.

8. Explain the state a:rd local economic development pro-u:am5 available to entrepreneurs.

9. DGcuss valuable methods of iinancing growth and expansion. {

EVA],UATION TOOLS

The above objectives will be evaluated through the foliowing tools:

i. Discussion Boards

2. lntemet &Ltbrary Resea"rch

3. Chapter Quizzes
4. Completion of Financial Plan

5. OraI Presentation of Report Findilgs

GRADING

Assignment Requirements :

A list of assi_enments is available through A:rgel under "My Ciasses." Assi,enments are due on

the due date.

1

t Late Assignments / Missed Exams:

il 1l

I
(

I
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The Business Department of Central Wyoming College has implemented the follorving policy

regarding late w-ork. The policy is implemented by ali business instructors - fuIl-time and

adjunct.

Students should turn in assigments lvhen they are due. Any late assignments that are submitted

not according to the following policy will result in azero for that particular assignment.

Late papers/proiects'. LatepaDers or projects must be petitioned to be graded. The petition fonn

is attached to this syllabus. The petition is.attached to the front of the late paper and is submitted

to the instructor for that particular class within two weeks of the due date un-less it is a finaI

project due at the end of the semester. In that case, it is due on the scheduled due date aad no

iaterl If the paper/project is not submitted during that time frame, the student will earn azeto.

The business department u,iIl revierv the petitions on a r4onthly basis. The student will be

notified as soon as the decision is made. The student's paper will be graded when the petition is

approved by the departrnent. The maximum percentage that a student whose petition is granted

can receive is 80 percent. if the petition is denied, the student will ear:r azero.

There are no limits in the number of times. that a student may submit a petition.

Missed. exams: If a student misses an exam, the student must make the exam up before the next

scheduled meeting of the class. If the sfudent chooses not to make the exam up, the student will
earn a zero for that exam.

Missed assisnments/quizzes durins class: If a studer{ misses class work due to absence or

tardiness, the student wiil ean: azero for that work. Missed class work calaot be made up.

Missed assienments online: If a class offers online exams or quizzes, it is the student's

responsibility to complete the assignment within the time offered. Due to the nature of online

lear:ring, if the assi-enment is not completed within the time frarne, the student will earn azero.

The petition for late-work acceptance is attached.

Course Evaluation:

Student perfomra:rce willbe evaluated based on approximately the following distribution:

fl.Jote that adjustments may be made to points possible and percentages during the semester.]

Activify o/o Finzl Grade

Homework Assignments 35%

Chapter Quizzes L5%

Financial Plan 35%

Financial P lan Presentation t5%
Total I 100"h

1l Jt
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Grade Scale: The following grade scale u,il1 be used for the course:
I

'I (.

g0-fiao
80-89.9%
70-79.9%
60-69.9"h

Below 607o

Grade Reports: Grades are updated weekly within the onl.ine leanring management system.

Also, grade reports will be supplied periodically throughout the semester. Please contact the

instroJtor immediately if you have any questions' t

Confirmation of Grade: ln compliance with the Privacy Act, grades wili not be posted nor can

,U.y U. given to spouse, parents, friends, or employers. Final 
-erades 

will be available tbrough

Web Advisor.

COURSE POLICTES AND PR.OCEDURES

Absenteeism: Attendance is important for this course. Students are expected to complete

weekly assigrrments (aad tum them in by due date!) '

( _-- t-

Conduct: you are expected to conduct yourself in al appropriate mdner. You are expected to

control your language and behavior at all times and to avoid the use of vulgarities, obscenities,

and proianiti.s. yo-.1-, are expected to have respect for your fellow classmates. By conducting

yourself in a positive -rr,r., a:rd being responsible for your own leanring during class, you will

te contributing to an atmosphere of teamwork w th your classmates and instructor. Students are

expected to actively participate during ciass discussion'

Academic DishonestY:

College Policy:
j Academic dishonesty is not tolerated. Dishonesty includes plagiarism,

cheating and any conscious act by a student which gives him/her a:r undue

advantage over fe1low students.

. plagrarism is copying or using the ideas of another without giving proper

.r.dit through tt. lrt. of quotation marks, footrotes or other forms of

reference.
. Cheating involves obtaini:rg and making rurauthorized use of answers to

exa-rr.inations, tests, cluizzes and laboratory reports as i'veli as copying from

fellor,v students or submitting work that has been done by someone else.

1r L:itially, it is the responsibility of faculty td prevent cheating.

Subseqgently, r,l-hen a student is for.rnd cheating, faculty shor:ld exercise

appropriate discretion in dealing with the situation'

A
B
C
D
F

1+ 1t
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. When suspected cases of academic dishonesty arise, faculty shall seek to

r verify the violation aha conAont the student(s) involved. After. t

establishing the violation, the appropriate sanction shall be decided by the'
faculty member unless such saaction involves a recommendation that the

student be expelled. In such cases, the division chair and the Vice-
PresidenVDean of Academic Services shall be involved in deciding and

imposing sanctions. ln all cases, a written report of the incident should be

filed in the Vice-President/Dean of Academic Services' office and a copy
sent to the Registration aad Records Offrce to be retai:red in the student's

permanent file.
. Due process shal1 be followed at all times. A student may appeal any

disciplinary sanction he or she feels is unfair or arbitrary to the Dean of
Student Sdrvices, the Vice-President/Dean of Academic Servi0es, the

Student Grievance Cor:rmittee and ultimately to the President.

lYithdrawing From Class: If the student wa.:rts to withdraw- from this class, the student should do

so by Friday, May 4. This action can be done by completing a form with Registration and Records

or online througtr WebAdvisor. This instructor reserves the right to drop a sfudent if the sludent

has not conpletedtwo weeks'worth of assiqments.

IMPQRTANT NOTE TO ALL STT]DENTS

BY ENROLLING IN TTilS COURSE, THE STUDENT AGREES TO CON/PLY WITH ALL
RULES AND REGIILATIONS GOVERNING STIIDENT CONDUCT AS STATED ]N TI{E
CI]RRENT STIIDENT HANDBOOK AND CTIRRENT COLLEGE CATAIOG AND TO TI{E
POLICIES AND PROCEDURES OUTLiNED IN THIS SYLLABUS.

IMPORTAI{T DATES TO REMEMtsER:

January i6 Classes begin.

Febnrary 20 No C1ass. President's Holiday
February 24 Graduation application deadline for Spring 201i
March l2-L6 Spring Break. College Closed.

April 9-13 Advising Week. Please see your faculty advisor this w-eek!

April 6 Spting Holiday. College Closed.

May 4 Last Day to 'Withdrarv from classes.

May 9 Classes end.

' May 11 Commencement@ 7:30 P.m.l
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ENTR 2500: ENTREPREN-EURSHIP IU

TENTATIVE C O IIRSE SE QIIENCE'ANf AS S IG}{MENTS

[Subj ect to modification]

DATE TOPIC ASSIGNMENT

Week One

Due: Sunday,
January ?2

Orientation to our class.

. Watch lntroductlon of lnstructor,

. Review Syllabus,

. Navigate around our classroom,

. Review all posted materials,

. lntroduce Yourself on
Discussion Board,

. Reply to at least three other
students introductions that You
find similar to yourself, and

. Take the sVllabus quiz

Week Two

Due: Sunday,
January 29

Capital Requirements for Your Business

Week Three

Due: Sunday,
Februarv 5

Types of Capital (

Week Four

Due: Sunday,
February 12

Equity Capital

Week Five

Due: Sunday,
February 19

"Going Publicl

Week Six

Due: Sunday,
February 26

Debt Capital

Week Seven

Due: Sunday,
March 4

Federal Loan Programs

Week Eight

Due: Sunday,
March 1'1

)

Small Business Administration

t
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DATE TOPIC ASSIGNMENT

HAVE A SAFE SPRING BREAKI
March 12-1 8

I

Week Nine

Due: Sunday,
March 25

State and Local Economic Development
Programs

Week Ten

Due: Sunday,
Aoril 8

Financial GioMh and Expansion lniernally

Week 11

Due: Sunday,
Aprit 15

Financial GroMh and Expansion Internally

Week 12

Due: Sunday,
April22

Putting your Financial Plan Together

Week 13
a

Due: Sunday,
April29

Putting your Financial Plan Togeiher

Week 14

Due: Sunday,
May 6

Financial Plan Completed

. Turn in your flnancial plan in the
appropriate drop box. Make
sure that you have reviewed the
rubric for this assignment as
well as submitting it in Word or
rich text file.

Week 15

Due: Sunday,
May '13

Presentation of Financial Plan

. Post your financial plan
presentation on the discussion
board (See rubric for what is
required.).

. Review fellow students' plans.

. Offer valuable comments to at
least three other students.

Week 16

Due:Wednesday,
Mav 9

Financial Plan lnterviews
. Call and interview with at least

two of the list of interviewers.

t
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(- CWC StudPnt SuPPort Services i

Requdsi for Accommodar-ions +

Di rections for Student:
1. please get signature that you have provided documeniaiion of a disability. This can be

sitned 5y tnjoirector of Student Suppoi't Services MH123C or the Student Services

Coordinator, MH123E'
2. Complete the boxed section, including your signature'

3. please discuss the requested accommodations with the faculty/staff member directly.

We will provide assistance if needed. Have.the faculty/stafi member sign the form'

4. Return completed form to Student Support Services' 
(

Student has has not provided documentation of a disability'

Signed

Student Name

Course (prefix, section & iitle)
(:

lnstructor

AccomnroCations Requested

Student signature

Faculty Recommendations

Fac u lty/Staff s i g natu re

Accommodations made

1l 1{
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Student's Name:
Course:

Date Assignment Due:
Date Assignment Received:

r Beason for Late Assi-rnment' '

+'(

I, 
PETITION FOR LATE PAPER ACCEPT/}TCE

(Attach Completed As si-enment)

Why is acceptance of this late assignment fair to the other students?

Why is acceptance of this late assi-orment fair to the ilstuctor?

Decision of Business Department (Circle One): APPROVED DECLIMD
Date of Decision:

lnstructor:

,\-



Level 2 |

WCCC approval_
Date

(

Central Wyoming College
COURSE OUTLINE

******** *** ******* *** x**x**** * * ******x **** **x***<*x ** *.******** ****++ rr***** * ***
COURSE TITLE: Advertising and Sales Promotion PREFIX & NO.: MKT lOOO

Max Credits for Graduation 3CR HRS: 3 Lecture:3 Lab:

COURSE CATALOG DESCRIPTION:

ied

s discussion, student projects, and real-world testing
and examination. (3 lect.)

MAJOR TOPIGS:

. Features and types of adveriising

. Aims of advertising

. lmportance of advertising to producers, vendors, consumers and the media. Types of advertisers: individuals, businesses, others

., Advertising media: print, broadcast, direct-mail, transit, cinema, websites, etc. Creating print, radio and television advertisements

. Creating direct-mail and point of sale materials

. Planning advertising campaigns

. Media mix

. Promotion campaign planning and operation

COURSE OBJECTIVES:

ln order to successfully complete this course, students will:

t. Explain the history of traditional advertising and promotional tools,
Z. Efrectively communicate how key elements within the marketing communications mix (e.g.,

advertising, promotion, direct marketing and.the lnternet) are integrated.
3' Demonstrate how consumer behavior, creative strategies, the communication process, market

research, and program evaluation tools are used to design eflrective advertising and promotion
programs.

4. Develop a working knowledge of broadcast media (e.g., television, radio), print media (e.g.,
mag-azines, newspapers), support media (e.9., outdoor adverlising), direct marketing (e.gl, postal
mail), and interactive media (e.9., the lnternet) are used in advertising ahd promotion.

5. Translate theory into practice by analyzing a number of pragmatic examples and case studies of
real-world advertising experiences.

6. Participate in a hands-on practicum in advertising and promotion by preparing an advertising
campaign for a client.

7. Describe the social, ethical and economic aspects of advertising and promotion.

MKT,lOOO
23 February 2012

Page 1 of 2
lnstructor Eric Heiser

1l 1t
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OTHER COMMENTS: Any inforrr':ation placed here rnust be adhereC to by all instructcrs.
(.

For textbook information, conta t the instructor.

Faculty Originator

DepartmenVDivislon

Dean
n ^t^

For Ofiice Use Only

Date Originally Posted

Revised

MKT lOOO

23 February 2012

r(it
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Page 2 oi 2
lnstructor: Eric Heiser
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WCCC approval-
Date

I
I

Central Wyoi-n i fr g Col lege
COURSE OUTLINE

:1.***r.,tr<****>l.X***Xtr<*********>F*'t**'F**r<i.**,F***X*r<*******{.**,F***>k******i<**{<{<{<**'F**

*f **********i:*:F***** **

COUR.SE TITLE: Problems in Business: PREFIX & NO': MKT 20'10

CR HRS: 1-3 (max 6) Lecture: Lab:2. 4. or 6 Max Credits for Graduation: 6

COURqE CATALOG DESCRIPT|ON: ( (

An independent study wherein students work on individualized learning projects related to their interest and
occupaiional objectives in business. A studeni may earn up to three credits in any one semester, but may
apply no more than six creCits toward graduation. The specific topic will be named after the colon.

Prerequisite: Permission of instructor. (3 labicredit)

MAJOR TOPICS: 
-

. Consultation with the instructor, student may select a topic from one oi the following areas:

' fccounting
' Computers 

{. Web Design
. Web Development
. Marketing
. BusinessFundamentals
' Management

' Business Law
- Sales
. Customer Service
. Business Decision Making
. Other Topics Related to the Students Career and/or Business

'COURSE OBJECTIVES: ln order to successfully compleie this course, students will:

1. Research and prepare a written business proposal that integrates the body of knowledge associated with
the study of selected toPic.

2. Present, explain, and defend the written document before faculty.

l

OTHER. COMMENTS:

MKT 201 O

Problems in Business:
8t4t04
Rev.1111l07

Page 1 of 2

I
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\- 48 hours. The student u,ill be notified as soon as the decision is made. The student's paper will
be graded if the.oetiti6n is approved. The maximum percentage that a sh:dentrw-hose ietition is
granted can receive is 80 percent. If the petition is denied, the student will eam azero.

There are no iimits in the number of times that a student may submit a petition.

Missed exams: If a class offers online exrms or quizzes, it is the student's responsibility to
complete the assignment within the time offered. Due to the nature of online learniag, if the
exam is not completed within the time frame, the student will earn azero.

The petition for late-work acceptance is attached.

(

Course Evaluation:

Student performance will be evaluated based on approximately the following distibution:

[Note that adjustnents may be made to points possible and percentages during the semester.]

Acfhritv % Final Grade
Homework Assienments 25%
Business Pla.rr 30%
Strateeic Plan 30%
Busines s/St'ate eic PIan Presentation l5%
Total L000

Grade Scale: The followine srade scale will be used for the course:

A 90-100%
B 80-89.9%
c 70-79.90
D 60-69:9oh
F Below 60%

Grade Reports: Grades reports will be supplied periodically throughout the semester. Please

contact the instructor immediately if you have any questions.

Confirmation of Grade: ln compliance r.vith the Privacy Act, grades will not be posted nor can

they be given to spouse, parents, friends, or employers. Final grades i,viIl be available through
Web Advisor.

COIIRSE PdI,ICTTS AND PROCEDURES I

\- Absenteeism: Attendance is important for this couise. Siudents are expected to complete
r,veekly assi-enments (and turn them in by due date!).

t,t



conduct: You are expected to conduc.t yourself in an appropriate maruler' You are expected to

control you: ranguage and behavdor at alr times and to u"ora tn. use of lulgarities, obscenities,'

and profanities. you are expected to trave rlspect for )'our fellow classmates' By conducting

yourself in a positive *ur*& and being responsible foi yoyr orvn leaming during class' you rvill

be contributing to an atrnosphere of teamwork witn your classmates and instructor. Students are

..p.".a to acively participate during class discussion'

Academic DishonesfY:

ttu.t*ti$l[i. 
airrronesty is not toterated. Dishonesty includes plagiarism,

cheatingandanyconsciousactbyastudentu,hichgiveshimlheranundue
;i;"?;., i.tto* students' (

Pla-qiarism is copying or using the ideas of another without glving plopel

credit through tfrl ""r. 
of qu-otation marks, footnotes or other forms of

reference'
cheating involves obtaidng and making unauthorized use of answers to

sxaminatioor, t.rir, qrioes-and laboratory reports as well as copying from

fellolv students o, r.ru-it iog work that has been done by.someone else'

, lnitialiy, it is the responsibility of facr.rlty to prevent cheating'

s"ur.,i"*,1y, w-hen a stuldent is for:nd cheating, faculty should exercise

appropriate discretion in deali:rg w-ith the situation'

;6 WirJ suspected cases of acadeiric dishonesty arise,*faculty shall seek-to

venfy th; viblation and confront the student(s) i:rvolved' After

establishing the violation, -rhe appropriate sanction shall be decided by the

i".Jay -.tuer unless such sanction involves a reco*nendation that the

student be expelled. In such cases, the division chair and the vice-

President/Dean of Academic Services shall be involvef in deciding and

imporirg sanctions. In ail cases, a written report of the incident should be

filed in the Vice-President/Dean of Academic Services' office and a copy

sent to the Registration and Records Offrce to be retained in the student's

permanent fiIe.
. b,.,. process shall be followed at all times' A sturdent may appeal any

discipli:rary sanction he or she feels is unfair or arbitrary to the Deaa of

Student Services, the vice-Piesident/Dean of Academic Services, the

Student Grievance Committee and r'rltimately to the President'

\yithdrawing From crass: If the student wants to withdralv from this crass, the srudent should do

so by Friday, May + fni, action .uo b. Jorr. by completing a fomr with Registration and Records

or onrine through wluearrror. This irutructor reserves ttri rignt to drop a student if the student

has not compleied two lveeks' worth of assi-enments'

rt {r q{
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IMPORTANT NOTE TO 4L STUDEI',{TS
(

BY ENROLLING ]N THIS COURSE, ThIE STUDENT AGREES TO COMPLY WITH AIL
RULES AND REGULATIONS GOVERNING STI.IDENT CONDUCT AS STATED IN TIIE

CURRENT STIIDENT IIANDBOOK AND CURRENT COLLEGE CATALOG AND TO THE

POLICiES A}ID PROCEDURES OUTLINED IN THIS SYLLABUS.

IMPORTANT DATES TO KEMEMBER:

January 16 Classes begn'
February 20 No Class' President's Holiday

February 24 Graduation application deadiine for Spring 2011

March iZlA Spring Break' College Closed'

April 9-13 Advising Week. Please see your faculty advisor this w-eek!

eprit O Spri:rg Holiday' Coliege Closed'

\iay a Last Day to Withdraw from classes'

MaY 9 Classes end'

May 11 - Commencement @ 7:30 P'm'

ir
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, CWC Student SuPPort Services
I

Req u esi fo r Acco m mod a'''io ns

Directions ior StuCent:
1. prease get signature that you have provided documentaiion of a disability. This can be

signed by the director of dtudent S.-ipport Services MH123C or ihe Student Services

Coordinator, MH123E'
2. Comptete the boxed section, including your signature'

3. please discuss the requestea accomi'',oa.tion-= with the facultyistaif member directly'

we will provide assistance if needed. Have the faculty/staff member sign the form'

4- Return completed form to Siudent Support Services'

a

Student has has not provided documentation of a disability'

Signed

Studeni Narne

Counse (Prefix, section & title)

lnsti'ucior

Accommodai!ons Req uested

Student signature

Faculiy Recom mendations

Faculty/Staff si g natu re

Accommodations made

i

lr ll

Date



Student's Name:
Course:
lnstructor:

Date Assignment Due:

Date Assignment Received:
I

Reason for Late Assignment:

(Attach Completed Assignment)

1[ r(
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Mi(T 1000: ACvertisine and Sales Prornotion

I

-
(

Course Descrlption 
ri

This course provides students an opportunity for students to gain an understanding of advertising and

other mass communications marketing practices: common business activities and terminology,
perspectives applied wheniaking the optimalapproach to decisions, plus descriptions and rationales of
common practices (which are often far from optimal). The class places emphasis on developing students'
abilities to expresstheiranalysis and recommendations in class discussion, student projects, and real-
world testing and examination.

Major Topics
. Features and types of advertising.
. Aims of advertising. | (

. lmportance of advertising to producers, vendors, consumers and the media.

. Types of adver-tisers: individuals, businesses, others.

. Advertising media: print, broadcast, direct-mail, transit, cinema, eic; websites.

. Creating print, radio and television advertisements. Creating direct-mail and point of sale

materials. Planning advertising campaigns.
. The promotional mix. Promotion campaign planning and operation. Sales promotion.

Measuring.

Course Objectives

7. Develop a clear understarlding of traditional advertising and promotional tools. 
*

2. Eftectively communicate how key etemenis within the mai'keting communications mix (e,g.,

advertising, promotion, direct marketing and the lnternet) are integrated.

3. Demonstrate how consumer behavior, creative strategies, the communication process, market
research, and program evaluation tools are used to design effective advertising and promotion
programs.

4. Develop a working knowledge of broadcast media (e.g., television, radio), print media (e.g.,

magazines, newspapers), support media (e.g., outdoor adveriising), direct marketing (e.g.,

postal mail), and interactive media (e.g., the lnternet) are used in advertising and promotion.

5. Translate theory into practice by analyzing a number of pragmatic examples and case studies of
real-world advertising experiences.

6. Participate in a hands-on practicum in advertising and promotion by preparing an advertising
campaign for a client.

rl
7. Become familiar with the social, ethical and economic aspects of advertising and promotion.

t
I
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COURSE TITLr: Human Relations PREFIX & NO.: CO/M 2130 or MGT 2130

CR HRS: 3 Lectura: 3 Lab:

COURSE CATALOG DESCRIPTION:

Max CreCits for Graduatlon: 3

This course is designed to help students become successful in predicting, understanding, and influencing

1 the outcome of their interactions with others by better understanding themselves. The course will involve
readings, group activitles, class discussion and short essays to explore and analyze theoretical concepts
of human relations and their application from a personal, interpersonal, and organizational perspective.
The use of interactive instruction will develop the student's ability to solve problems and think critically
about their relationships with themselves, their peers, and their co-workers. The course will provide
students with human relations skills critical for successful employment in a supervisory capacity. Students
earning credit in this course may not earn credit in MGT 2130. (3 lect.) ORA!-

MAJOR TOPICS:

. Building an understanding of human relations through experiential exercises, discussions, and short
essays that develop and teach human relations at three levels

' Personal
\-+,lnterpersonal r

' Organizational
. Class exercises will concentrate on developing the student's ability to constructively interact with a

variety of individuals in a variety of circumstances and situations.

COUR.SE OBJECTIVES:

ln order to successfully complete this course, studenis will:

1. Explain the basic concepts of communication and how they relate to the communication process
in human relations.

2. Analyze unique personality types and evaluate their efiect on relationships from personal,
interpersonal, and organizational perspectives.

3. Describe the nature, development and consequences of self- esteem.
4. Explain various methods of enhancing and developing self-confidence.
5. ldentify barriers to communication, including gender ditt'erences and other forms of diversity, and

discuss how to overcome them.
6. Demonstrate through asynchronous threaded discussion various speaking competencies.
7. ldentiry and employ empathic listening.
8. ldentify and discuss dirierent types of nonverbal messages and their effect on the meaning of

messages.
9. ldentify several types of teams in organizations and describe their successful characterlstics.
10. Apply task-related tactics for effqctive team performance.
11. Demonstrate how to increase the efficiency of group problem solrringrthrough e-mail and

groupware.
12. Analyze and discuss the impoftance of teams in a changing and diverse work environment.
13. Specify vrhy so much interpersonal conflict exists in organizations.
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14. Acquire efiective techniques for resolving conflict and negotiating.'15. Explain how to combat discrimination and sexual harassment in the workplace. i16. ldentify key leadership traits and understand how to develop leadership potential.
17. Explain the importance of political sklll and social intelligence for becoming skilled at using

positive political tactics.'18. Enhance ability to satisfy customers by using general principles of customer satisfaction.
19. Recognize the importance of eihical behavior for esiablishing good interpersonal relationships in

organizations.
20. Explain the symptoms and consequences of stress and develop a plan for dealing with personal

-a-^ ^ ^5l,t c55.
21. ldentify and employ appropriate terminology and concep'ts associated with human relations.

OTHER COMMENTS:

Contact on-cappus instructor for textbook. I

1. Students will be required to write a minimum of two papers.
2. Students will be required to take a minimum of four tests.
3. Students will participate In a minimum of '12 group work activities for evaluation.
4. Students will have a minimum of five homework assignments.
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Course:
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