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December Social Media Campaign

Messages in December Were Themed Around the Advanced Energy Economy, 
Pulling on Heart/Mind Strings for Prospects to Set their New Year with a New 
Career Focus, and An Intent to Gain Incremental Audience Exposure Heading 

into Winter Session and the Spring 2018 Semester.



December Social Media Posts

December Social Media Post Messages Focused on Urging People to Enhancing 
Their Career Pathway via Career Education for Themselves or Peers



Message Theme
Post 
Date

Reached 
Viewed Engagements

% 
Likes

Post 
Clicks

% 
Clicks

Clicks 
to Site

% to 
Site

Cume 
Reach

Boost 
Budget

Registration Now Open 12/5/2017 3,090 116 3.8% 130 4.2% 16 12.3% 3,090 $45
BEREADY 12/7/2017 1,684 79 4.7% 30 1.8% 8 26.7% 4,774 $45

Did you build… 12/12/2017 2,077 100 4.8% 66 3.2% 11 16.7% 6,851 $45
Wish you were here? 12/14/2017 7,144 107 1.5% 317 4.4% 99 31.2% 13,995 $50
In a couple of weeks 12/19/2017 6,994 198 2.8% 108 1.5% 36 33.3% 20,989 $125

The Sun… 12/21/2017 7,340 207 2.8% 159 2.2% 12 7.5% 28,329 $125
Just one week.. 12/27/2017 13,258 391 2.9% 416 3.1% 226 54.3% 41,587 $123

Exercise your career energy… 12/29/2017 513 23 4.5% 4 0.8% 1 25.0% 42,100 $14
Total 8 42,100 1,221 2.9% 1,230 2.9% 409 33.3% $572
Average/Post 5,263 153 2.9% 154 2.9% 51 33.3%

CPC $1.40 CPM $13.58

Social Media Post Results

Social Media Posts 
Generated Over 42,000 

Views.
The Top 4 Posts Generated  

82.5% of the Views 

Average Post Reach 
Increased 18% from 

Previous Month Likely Due 
to Being Able to Fulfill Call 

to Action

Post Engagement Worked 
Well Generating 2.9% from 

Total Views. 
Of All Who Clicked on the 
Posts, 1/3 Clicked to Visit 

CODtoCareers.com 
Website from the Posts



Digital Ad Campaign

COD Standard Banner Ad_728x90
(Reduced to 75% to Fit)

COD Mobile Ad_300x250
(Reduced to 90% to Fit)

COD_Digital Ad II_300x600
(Reduced to 60% to Fit)

COD Vertical Banner_160x600
(Reduced to 65% to Fit)

Start 
Date

Report 
Date

# of 
Days

Gross 
Imp. 

(000)
Ad 

Clicks
Clicks / 

Day Cost CPC
12/22/17 1/3/18 12 101.0 837 69.8 $797.10 $1.05



Google Analytics

• CombinedEffortsViaSocialMediaandDigitalAdvertisingGenerated409and837Clicks to the 
CODtoCareers.com Website;

• Users to the Site Decreased to 349, a 13.6% Decrease, and the Bounce Rate Increased to 85.37%, 
a 34% Increase from November

• Time on the Website Also Decreased from Over 2 Minutes to Under Half a Minute.

High Bounce Rate 
can Be Attributed 
to Mobile As 60% 
of Users on Mobile 
Device and Website 

Not Really Mobile 
Friendly



Google Analytics

• The trend shows average 
Pageviews in the Month at 
Relatively High Numbers
– May Indicate a Quick View and 

Bounce Out of Page
• Monthly Users Dropped Nearly 

14%
– May Indicate the Busy Holiday

Season
• Messaging Will Continue to 

Promote Registration with a 
Focus on the January 29th Start 
Date, Coupled with Urgency to 
Start New Career Pathway.



Learnings/Implications

• Social Media Posts with Images and Increased Boosting 
Helped Generate Over 42,000 Impressions
– This Represents a 242% Increase Versus November
– Social Media Will Continue to be Key Outreach Tool and Together 

Theater and Digital Advertising in January.
• Message Themes Will Continue to be Main Driver to 

Create “Sense of Urgency” and Interest in the Upcoming 
Semester
– Focus Messages Around Advanced Energy Economy;
– Pull on Heart/Mind Strings for Prospects to Set their New Year 

with a New Career Focus;
– Gain Audience Exposure Heading into Last Day to Add the Spring 

2018 Semester
• Video Will Be Limited to Enrollment/Branding

– Use Current Videos with Revisions with Class Start Date



January Social Media Plan


