Self-check CU4M1 Full Circle

1. A few elements of a professional/personal branded website include a signature image, unique voice, rich engaging content, social media plugins, videos, and an online newsroom.
True*
False

2. “By-line” is used to define you and your expertise.
True*
False

3. A “Slogan” is a short memorable phrase in 3-7 words phrase that represents your brand.
True*
False

4. A “USP” is your Unique Service Proposition.
True
False*

5. A professional brand is what matters to a potential employer or anyone who can help you grow in your career.
True*
False

6. A personal brand is a process of developing an image for a product.
True
False*

7. There are four controlled message outlets – your website, blogs, videos, and emails.
True*
False

8. Good blogs are engaging and offer relevant content for the reader.
True*
False

9. Good blogs focus on earning money. 
True
False*

10. Research shows that businesses that have active and engaging blogs can have up to 55% more visitors to their websites.
True*
False
11. The top four social media platforms for business are Facebook, Google+, YouTube, and LinkedIn.
True*
False

12. The most popular social media management tools are Hootsuite, Buffer, SpoutSocial, and SEMrush.
True
False*

13. #Hastags are how users tag their posts with specific “keywords” or topics of interest.
True*
False

14. Google Analytics is a tool provided by Google to track and report how people use your website.
True*
False

15. Setting SMART goals is important for recognizing completion and measuring success.
True*
False

16. The three most important social media metrics to track are increases in social media engagement, increases in website traffic, and increases in brand awareness.
True*
False

17. Building a social media execution calendar is an important tool to track friends' comments.
True
False*

18. A SuperUser is someone who uses the Internet more than 7 hours per day.
True
False*

19. Being relevant, nimble, and ready to react are must do’s in a social media political environment.
True*
False



20.  In social cause marketing it is important to use social media to inform, inspire, and involve.
True*
False

21. Social cause marketing is about engaging rather than pitching. Telling a story rather than pitching an idea.
True*
False

22. A no-no in social cause marketing is to talk about how difficult it is to raise money. No one wants to give money to an organization that seems as if it might go under at any time.
True*
False

23. Political or cause marketing campaigns begin with clear objectives and strategies. For example, Obama’s campaign had three clear objectives: to become president, to integrate Mrs. Obama’s plans, and to get the wider community to vote. All decisions were based off of these three objectives.
True
False*

24. In SMT 112, we reviewed social media privacy, ethics, and legal issues. One of the most common violations on the Internet today is the use of photos taken from online websites. We can use any photos we capture from the Internet as long as we use the photographers name.
True
False*

25. There are places on the Internet where you can obtain images for free that you have full rights to use.
True*
False

26. It’s always a best practice to remove negative posts from social media.
True
False*

27. YouTube automatically screens all posts for copyright infringement.
True*
False



28. A company salesperson at your “widget” company posts a video and tagged the company. He made the video. It’s a very good quality video about the different kinds of widgets he sells, but he used copyrighted music in it. The company is at risk for copyright infringement.
True*
False

29. Cute kids interacting with your brand are great for social media. You should take photos fo children whenever possible and post them on your corporate social media sites. If you take the photo then it's your intellectual property and you have no legal issues with sharing these photos for your brand or cause.
True
False*

30. You need to obtain express permission to use someone’s image or voice in an endorsement or promotion.
True*
False

31. It is vitally important to have a social media policy for every business, non-profit, and organization.
True*
False

32. YouTube is the second largest search engine in the world.
True*
False

33. The true power in the videos on the Internet is the ability to connect people from all walks of life.
True*
False

34. The Internet gives us the ability to learn and listen from thought leaders around the world, which opens our window of endless possibilities.
True*
False

35. ORM stands for online reputation management.
True*
False

36. Reviews are NOT vitally important businesses. 
True
False*

37. Three tips for managing your reputation include: respond quickly, don’t delete unless absolutely necessary, and respond professionally – always.
True*
False

38. Negative reviews and hate sites will not severely damage a business.
True
False*

39. Online reputation management is linked closely with search engines. 
True*
False
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