Activity: (CU4 M1) Red Bolt Soda Scenario Transcript
Go through the interactive scenario below to gather information which you'll use to complete the Competency Assessment on the following page. Click on the white text (in the black boxes) to choose a response to what is being said.

Andrea: I've got great news. Amy from over at Fooco International referred us to one of her colleagues. He's coming in now. Since it was your great work that got us the referral, I definitely want you to be part of this new project.
Student: Great, what is it?
Andrea: You know, I don't actually know that much about it. It's got to do with marketing one of their new sodas. I think that's him coming in now.
Student: I guess we’ll find out soon enough. 
Andrea: Hi, you must be Marcus. I’m Andrea and this is my associate. 
Marcus: Hi. Yes, I’m Marcus. Nice to meet both of you.
Andrea: It’s good to meet you too. Why don’t you tell us about your situation.
Student: Yes, how can we help?  
Marcus: Ok, then. We've got a new product we're getting ready to roll out - Red Bolt Soda. It's been in development for over two years, and we think we've finally got it perfect. We really want to put this product out with a bang. We think with the right promotional campaign, this could be really big. We want to release it here in the United States first and work out any kinks before we start adapting it for foreign markets.
Andrea: Tell me more about the product. 
Marcus: It's a new cherry/citrus soda. There's never been anything quite like it. It's sweet, but with an extreme citrus twist. To give it its citrus intensity, we put the maximum amount of acid in that we legally could. Then to balance that we added much more sugar than the average soda has. It may be the most intense soda ever released. We're still discussing with the FDA as to whether or not we'll need to put a special health warning on the can.
Andrea: What other products would you compare to it?
Marcus: Well, there's nothing quite like Red Bolt soda. It's not an energy drink, but it is caffeinated, and we do think it will appeal to similar a crowd; those looking for a pick-me-up with their soda. We think it will appeal to those who are looking for intensity in their lives and their sodas.
Andrea: How will it fit into your current product line? 
Marcus: This is a new direction for us. Right now we have many beverages, and even several kinds of soda, but they're all very mundane by comparison. Our current soda line is called "malt-shoppe" sodas and we try to cultivate an old time, nostalgic image that harkens back to the days of sodas' origins. We market it to older demographics, and while it's not all natural or organic, it does sell well with people in that psychographic segment as well. Red Bolt on the other hand couldn't be more different and we're excited to tap into a new market with this product.
Andrea: What are your concerns?
Marcus: I just want to make sure we do this right. I know starting with the right promotional campaign will be key in the successful marketing of this product. My specialty is in development, so that's why I'm coming to you for advice. We've been working on this too long for it to be a flop.
Andrea: Ok. I think I have enough info to go on. 
Andrea: Thanks for coming in Marcus. We’ll get to work on this right away. 
Marcus: Great. I'm really excited to see what you guys come up with. If you want I can send over a couple cases of Red Bolt to help keep you guys pumped up while you work on this?
Andrea: Send it over, we’d love to try some of that Red Bolt. 
Marcus: Great. I’ll get that over too you ASAP. That’ll be sure to help you get this all done. Great meeting you guys. 
Andrea: Thanks. Nice meeting you too, Marcus. 
Andrea: Looks like we've got our work cut out for us. We need to come up with a whole promo campaign. Good thing you had him send over that soda. Let's just hope we finish this project before that soda finishes off our teeth.
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