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Advanced Digital Graphics 
Week 3 Discussion Topics

The Beginning of Posters
Sample images chosen by instructor used here
A poster is a two-dimensional, single-page format used to inform (communicate a message, impart information, data, schedules, or offerings), and to persuade (promote causes, places, events, candidates, propaganda, celebrities, brands, commodities, or groups). Broadsides preceded posters. They were used to communicate ephemeral (short term) information -- make announcements, publicize news and events -- as well as to promote merchandise.

Posters-The start of Advertising
Sample images chosen by instructor used here
Like today, technological change was a driving force in the mid-to-late 19th century. New machines and mass manufacturing began to make exact duplicates of items that were suddenly available in huge quantities. Now people were able to choose between different teapots, and their shirts were available in different colors. This mass production created competition. In order to compete, manufacturers turned to posters, placards and ads to convince consumers to use their products. There was an air of optimism to the advertising, as if science and industry were going to solve all the problems of poverty, hunger and disease.

American Wood Type Posters
Sample images chosen by instructor used here
Gutenberg’s printing press was great for mass production of material with small type like books, but when larger letters were created with the moveable metal, the large pieces broke apart. So, an American printer, Darius Wells, began making letterforms out of wood in the mid 1800s. A printer could carve these letterforms as large as they needed. This answered the call for big type to promote events.

La Belle Époque Posters
Sample images chosen by instructor used here
By the 1860s, new prosperity, created new luxury goods and multiple forms of entertainment to enjoy. New advances in printing (lithography) provided the opportunity to use color and imagery with higher quality. Jules Chéret expanded on the typographic wood-type posters and is considered the father of the modern poster. He moved away from type-only solutions and introduced illustrations and a more painterly approach. In the same time period, the flat forms and simplicity of Japanese woodblock prints influenced Henri de Toulouse-Lautrec. He took Chéret's approach of an image-based poster but moved toward a flatter and simpler form. His posters also use theatrical lighting and dynamic movement to create excitement for the entertainment events he promoted.

Art Nouveau
Sample images chosen by instructor used here
In the late 1800s, society was bombarded with products and inventions that celebrated the machine made. The Belle Epoque era waned to the Art Nouveau (The New Art) era in the 1890s, which was a style that sought to counter this, with solutions based on nature, and an idealized agricultural medieval life.

German Poster Movement
Sample images chosen by instructor used here
The idea of a logo today is a simple icon and name. This can be traced back to the turn of the century and German Poster Era. Young artists wanted to be modern in every day, not stuck in a romanticized past. Plakatstil, German for poster style, was the beginning of modern graphic design today that relies on symbols and shapes rather than literal illustration to promote an idea. They were exploring simple shape and minimal decoration, finding the use of implied form with negative space is an incredible way to make the viewer work. Lucian Bernhard's poster for Priester Matches originally had dancing girls, a cigar, table, and a tablecloth, but one by one, he took each item away, determined to get to the core of the communication which was simply matches.

War Propaganda
Sample images chosen by instructor used here
During World War I, there was no radio, television, internet or social media, but new cost efficient printing technologies allowed for mass production of posters, which became the primary tool for war propaganda. Britain, France, and America relied on messages of patriotism, home, family, and a man's role in society. British posters questioned a man's masculinity if he did not enlist. The era of World War I was the first time that the power of design was used effectively on a mass scale.

The Futurists & The Constructivist Movement
Sample images chosen by instructor used here
In the early 1900's, the Futurists in Italy hated harmony and classical forms. They viewed these as remnants of a culture only interested in recreating the past and pacifying the masses. They created work that treated typography as painting, energetic and illegible. Like a speeding automobile or train, typography was to be expressive and dynamic. When Russia entered World War I, there were widespread food shortages and there was tremendous inflation. People questioned why they were fighting in a war for leaders, who neglected their citizens. This disillusionment triggered the explosion of revolution in 1918. The popular message to the Russian people from the Soviet leadership, was that this new society created equality for all people, remove the aristocracy and class structure, and would enable the Soviet Union to move forward with industrialization. The handmaid was personal and elevated the individual over the state so this was rejected in favor of machine made forms. The Constructivist believed that old disciplines such as drawing, painting and traditional graphic design were obsolete. Graphic design was not a form of art. There was no room for personal expression. It was a collective discipline on the same level of culture as industrial manufacturing.

The Dada Movement
Sample images chosen by instructor used here
In 1915, in Switzerland, a different group of artists and designers were gathering in opposition to World War One. They were pacifists, and responded to the horrors of war by creating the Dada movement, rejecting reason and logic. They were interested in nonsense, irrationality, and intuition. There are many ideas as to the source of the name Dada, however most believe that it is a nonsensical word. They worked to shock the middle class, population. Art was considered middle class, so they made anti-art. The Dada manifesto promised the abolition of logic, social hierarchies, memory, and the future. Work was random and improvised. The typography and form was often random, or used elements of Dada poetry, also nonsensical, as its source. By World War Two, the Dada movement died out. Both the Futurist and Dada movements changed the way we look at typography. Type was not simply a choice of a legible typeface or a way to decorate a poster, it was a picture of a word. Typography could be expressive and dynamic, or, like an illustration, used solely as a compositional element.

The De Stijl Movement
Sample images chosen by instructor used here
In 1917 a group of artists, architects and designers came together in the Netherlands to create the De Stijl movement (Dutch for "the style). Working with a limited palette of colors and square shapes the De Stijl designers hoped to create solutions that talked to everyone, and lost any sense of national or personal identity. Austerity and purity drove much of the graphic design in typography. They used Sans Serif fonts and large amounts of white-space. Designers working with the De Stijl used only the color palette of black, white and primary colors. These were pure and universal as oppose to more complex colors that could be considered personal.

The Bauhaus
Sample images chosen by instructor used here
To this day, most design education is based on the Bauhaus teaching method. The Bauhaus was the place where all the previous movements and styles came together. The Bauhaus was a school in Germany in the 1920s, training designers in all fields based on the central ideas of modernism. First, a designer should strive for the highest quality and craftsmanship. Second, less is more (ornament was corrupt and unnecessary). Next, form follows function. The design of something should be functional, never decorative. Third, work should be true to its materials. Wood should look like wood and steel should look like steel. Graphic design at the Bauhaus focused on typography (bold and clear with simple sans serif fonts based on rational mathematical systems), shape (grids and the Golden Section were part of each solution) and color (black, white, and primary colors).

Art Deco
Sample images chosen by instructor used here
At the beginning of the 1930s in Paris, the idea of purity and geometric forms found a voice. Economically, France was not devastated by World War I like Germany. The effects of the Great Depression were present, but the situation was not as dire and harsh as post-war Germany. Designers began liberally borrowing elements from previous design movements. These Art Deco designers lived in a world with moving buses and automobiles. They designed these posters for maximum impact when seen briefly from a moving car, bus, or train. The colors and tones have high contrast, and the details of the image are deleted. The typography typically is only the name of the product, letting the image do all the work. This approach of a hard-hitting, fast read is the basis of every street poster, billboard, or magazine ad you see today.

Poster Design
Sample images chosen by instructor used here
Most posters are meant to be hung in public places and to be seen from a distance. Clearly identifying and then stating your “big idea” and “key message” are extremely helpful guides for the conceptual development of a poster. The success of a poster depends on expressing the design concept through a cooperative combination of type and image, interesting visualization, and considered composition.
Compositions basics: (1) grab attention; (2) set it apart; (3) communicate key messages; (4) single surface, one unit.

Poster Design/Use
Sample images chosen by instructor used here
Whether worrisome propaganda or in the service of the public good, a poster can potentially influence many.
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