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Western Technical College
10102123  Global E-Commerce
Course Design
Course Information
	
	Description
	Provides an introduction to electronic commerce – the business trend of the future. Explore the fundamentals of the e-commerce business structure and the impact social media and marketing have on the business today. Emphasis will be placed on what to expect when creating a dot com as well as the business-to-business used of eCommerce in a global economy. Students will gain a heightened awareness of emerging technologies and trends in e-business. Fundamentals of global business will be discussed in an effort to understand how the environment, cultures, and political systems impact the global trade arena. Learners will examine competencies related to e-commerce, technology, security issues, electronic payments, and marketing strategies in a global marketplace. Learners will also explore the fundamentals of global business in an effort to understand how the environment, cultures, and political systems impact the global eCommerce structure.

	
	Career Cluster
	Business Management and Administration

	
	Instructional Level
	Associate Degree Courses

	
	Total Credits
	3.00

	
	Total Hours
	54.00


Types of Instruction
	Instruction Type
	Credits/Hours

	Lecture
	3 CR / 54 HR


Perquisites
	None


Textbooks
	International Business, V. 1.0 -Access.  Copyright 2011. Carpenter, Mason and Sanjyot P. Dunung. Publisher: Flat World Knowledge. ISBN-13:978-1-4533-2822-4. Required. 

	E-Commerce Essentials.  Copyright 2014. Laudon, Kenneth and Carol Traver. Publisher: Pearson. ISBN-13:978-0-13-354498-5. Required. 


Core Abilities
	1.
	Demonstrate ability to think critically.

	2.
	Demonstrate ability to value self and work ethically with others in a diverse population.

	3.
	Transfer social and natural science theories into practical applications.

	4.
	Use effective communication skills.

	5.
	Use technology effectively.


Course Competencies
	1.
	Differentiate between traditional business and e-commerce business models.

	
	Assessment Strategies

	
	1.1.
	Written Product

	
	Criteria

	
	Performance will meet expectations when:

	
	1.1.
	Learner defines e-commerce.

	
	1.2.
	Learner describes a minimum of three (3) unique features and characteristics of each of the business models identified.

	
	1.3.
	Learner explains the similarities between traditional business models and e-commerce business models. 

	
	1.4.
	Learner identifies the differences between traditional business models and e-commerce business models.

	
	1.5.
	Learner provides two (2) examples of businesses or companies for each e-commerce business model.

	
	1.6.
	Learner explains why each business identified fits the e-commerce business model.

	
	Learning Objectives

	
	1.a.
	Examine traditional business concepts. 

	
	1.b.
	Describe the features of e-commerce that impact business.

	
	1.c.
	Explain the similarities and differences between the types of e-commerce. 

	
	1.d.
	Compare strategies for conducting business via e-commerce. 

	2.
	Examine the globalization of business and the reasons for conducting business internationally.

	
	Assessment Strategies

	
	2.1.
	Written Product

	
	2.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	2.1.
	Learner defines global business.

	
	2.2.
	Learner identifies 3 reasons why international business is important.

	
	Learning Objectives

	
	2.a.
	Explain the concepts of global business.

	
	2.b.
	Describe reasons why global business is important.

	
	2.c.
	Compare different ways of understanding what is meant by globalization.

	
	2.d.
	Estimate the current size of the global economy.

	
	2.e.
	Examine the impact of globalization.

	3.
	Determine the effects of cultural and social environments on conducting business globally.

	
	Assessment Strategies

	
	3.1.
	Written Product

	
	3.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	3.1.
	Identify potential cultural barriers when conducting business abroad.

	
	3.2.
	Explain potential barriers on conducting business as a result of religious beliefs.

	
	3.3.
	Identify literacy level or education system of a country.

	
	3.4.
	Identify technological infrastructure of a country.

	
	Learning Objectives

	
	3.a.
	Determine the impact of cultural differences on success in global business.

	
	3.b.
	Identify cultural norms.

	4.
	Compare electronic payment systems.

	
	Assessment Strategies

	
	4.1.
	Written Product

	
	Criteria

	
	Performance will meet expectations when:

	
	4.1.
	Learner analyzes advantages and disadvantages of 2 traditional and 2 emerging online payment options. 

	
	4.2.
	Learner will analyze the costs of each ePayment method.

	
	4.3.
	Learner will analyze the risks of each ePayment method.

	
	4.4.
	Learner will analyze the vulnerabilities of each ePayment method.

	
	4.5.
	Learner will determine which type of ePayment system will work best for various business structures.

	
	Learning Objectives

	
	4.a.
	Identify major e-commerce payment systems.

	
	4.b.
	Determine the major considerations in choosing an ePayment system. 

	
	4.c.
	Analyze the costs and risks of each ePayment method.

	
	4.d.
	Determine the appropriate ePayment system for business structure.

	
	4.e.
	Explain the advantages and disadvantages of  ePayment and online order fulfillment solutions.

	5.
	Analyze strategies for entering the global marketplace. 

	
	Assessment Strategies

	
	5.1.
	Written Product

	
	5.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	5.1.
	Learner will describe strategies for entering the global marketplace.

	
	5.2.
	Learner will identify risks and challenges associated with the global marketplace.

	
	5.3.
	Learner will summarize advantages and disadvantages of international joint ventures.

	
	5.4.
	Learner will explain strategies for utilizing agencies and distributors.

	
	Learning Objectives

	
	5.a.
	Compare strategies for entering the global marketplace.

	
	5.b.
	Identify risks and challenges of conducting business in the global marketplace.

	
	5.c.
	Characterize advantages and disadvantages of international ventures.

	
	5.d.
	Explore third party platforms and international e-commerce sites for a global business venture.

	6.
	Determine the effect of social media on search engine optimization (SEO).

	
	Assessment Strategies

	
	6.1.
	Written Product

	
	Criteria

	
	Performance will meet expectations when:

	
	6.1.
	Learner will discuss the significance of web content and social networks in e-commerce.

	
	6.2.
	Learner will articulate factors that affect search engine optimization (SEO).

	
	6.3.
	Learner will identify strengths and weaknesses of social media tools.

	
	6.4.
	Learner will evaluate social media strategies.

	
	6.5.
	Learner will align social media strategies with business objectives.

	
	Learning Objectives

	
	6.a.
	Explain the strengths and weaknesses of social media channels.

	
	6.b.
	Align social media strategies with business objectives.

	
	6.c.
	Discuss the significance of web content and social networks in e-commerce.

	
	6.d.
	Articulate how search engine optimization (SEO) impacts online business.

	
	6.e.
	Identify consumer behavior trends.

	
	6.f.
	Examine internal motivators of consumers.

	7.
	Determine the effect of governmental policies on international business.

	
	Assessment Strategies

	
	7.1.
	Written Product

	
	7.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	7.1.
	Determine forms of government.

	
	7.2.
	Explain the impact of government policies on international business and e-commerce.

	
	7.3.
	Analyze the impact of various forms of government on trade policy.

	
	Learning Objectives

	
	7.a.
	Explore institutions involved in international trade.

	
	7.b.
	Identify potential risks in international business ventures.

	
	7.c.
	Determine the differences between forms of government and the affect on business.

	
	7.d.
	Explain the world trade system current trade issues.

	
	7.e.
	Identify potential trade barriers.

	8.
	Assess e-commerce strategies and applications.

	
	Assessment Strategies

	
	8.1.
	Written Product

	
	Criteria

	
	Performance will meet expectations when:

	
	8.1.
	Learner will identify the key components of e-commerce business models.

	
	8.2.
	Learner will compare business-to-business and business-to-consumer strategies.

	
	8.3.
	Learner will align global and e-commerce strategies with business objectives.

	
	8.4.
	Learner will analyze the impact of e-commerce on business strategies.

	
	Learning Objectives

	
	8.a.
	Identify e-commerce strategies including online marketing, e-government, e-learning, global e-commerce, business-to-business e-commerce, and business-to-consumer e-commerce.

	
	8.b.
	Compare business-to-business and business-to-consumer e-commerce strategies, including market segmentation.

	
	8.c.
	Analyze the impact of e-commerce on business strategies.

	9.
	Analyze global e-commerce security and privacy issues.

	
	Assessment Strategies

	
	9.1.
	Written Product

	
	Criteria

	
	Performance will meet expectations when:

	
	9.1.
	Learner will identify key security threats in the e-commerce environment.

	
	9.2.
	Leaner will describe how technology helps protect the security of online transactions.

	
	9.3.
	Learner will explain the legal issues related to e-commerce in international business with respect to privacy, security and digital property.

	
	9.4.
	Learner will explain the impact of security incidents on the e-commerce community.

	
	Learning Objectives

	
	9.a.
	Explain key security threats in the e-commerce environment.

	
	9.b.
	Describe how technology helps protect the security of online transactions.

	
	9.c.
	Investigate the legal issues related to e-commerce security, privacy, and digital property.

	10.
	Explore e-commerce technology and business trends.

	
	Assessment Strategies

	
	10.1.
	Written Product

	
	10.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	10.1.
	Learner will identify emerging technologies.

	
	10.2.
	Learner will examine current trends in e-business.

	
	Learning Objectives

	
	10.a.
	Discuss emerging technologies.

	
	10.b.
	Identify current trends in e-business.

	
	10.c.
	Explain the potential impact of future trends on business.

	
	10.d.
	Develop strategies to identify future trends and emerging technologies.

	
	10.e.
	Explain the importance of staying current on business trends.

	11.
	Examine ethical issues in global e-commerce.

	
	Assessment Strategies

	
	11.1.
	Written Product

	
	11.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	11.1.
	Learner identifies 3 current legal issues for country.


	
	11.2.
	Learner discusses ethical issues related to global e-commerce.

	
	11.3.
	Learner identifies the environmental factors that affect global e-commerce strategies within the country; including politics, legal, socio-cultural, and levels of technology.

	
	Learning Objectives

	
	11.a.
	Examine how laws affect business objectives.

	
	11.b.
	Examine how political structure affects business.

	
	11.c.
	Examine how trade barriers affect business.

	
	11.d.
	Examine changes in international laws and regulations.

	
	11.e.
	Examine the effects of outsourcing.

	
	11.f.
	Investigate business decisions impact on people and countries.

	12.
	Examine the effects of international monetary systems on global e-commerce.

	
	Assessment Strategies

	
	12.1.
	Written Product

	
	12.2.
	Presentation

	
	Criteria

	
	Performance will meet expectations when:

	
	12.1.
	Learner identifies country exchange rate.

	
	12.2.
	Learner determines the impact of exchange rate fluctuations on e-commerce business strategies.

	
	12.3.
	Learner converts country exchange rate to U.S. dollar. 

	
	Learning Objectives

	
	12.a.
	Define monetary system.

	
	12.b.
	Investigate the impact of the World Bank on global e-commerce.

	
	12.c.
	Examine exchange rates.

	
	12.d.
	Align exchange rate fluctuations to business objectives and strategies.

	
	12.e.
	Investigate the impact of the International Monetary Fund (IMF) on global e-commerce.

	Meta Data Tags:

	e-commerce; global business; globalization; electronic payments; emerging technologies; social media; trade barriers; environmental issues; cultural barriers; political barriers; security


Course Learning Plans and Performance Assessment Tasks
Learning Plan 1 - Overview of E-Commerce
Overview/Purpose
Learners will be introduced to e-commerce business models and concepts.  Learners will have an opportunity to explore the affects of e-commerce, and examine traditional vs. e-commerce business models.
Target Competencies
	1.
	Differentiate between traditional business and e-commerce business models.

	
	Assessment Strategies

	
	1.1.
	Written Product

	2.
	Examine ethical issues in global e-commerce.

	
	Assessment Strategies

	
	2.1.
	Written Product

	
	2.2.
	Presentation


Learning Activities
	1.
	Review competency and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture on e-commerce.

	4.
	Discuss trends of e-commerce.

	5.
	Discuss strategies for conducting business online.

	6.
	Participate in instructor designed group activity regarding traditional business models and e-commerce business models.

	7.
	Participate in website analysis.  Choose one e-commerce website and assess it in terms of the 8 unique features of e-commerce technology [1) ubiquity, 2) global reach, 3) universal standards, 4) richness, 5) interactivity, 6) information density, 7 )personalization/customization, 8) social technology].  In your opinion, which of the features does the site implement well, and which features are implemented poorly?  


Assessment Activities
	1.
	SUBMIT journal entry on examining the experience of shopping on the web vs. shopping in a traditional manner.  Choose one item you would like to purchase.  First, describe how you would shop for this item in a traditional manner [ex: how you would gather the necessary information needed to choose an item, what stores you would visit, how long it would take, prices, etc]  Then, describe how you would shop for this item using the web. [ex: how you would gather the necessary information needed to choose an item, what stores you would visit, how long it would take, prices, etc]  Compare and contrast your experiences.  In your opinion, what are the advantages and disadvantages of each?  Explain which method you prefer and why.  See attached journal rubric to earn most points.

	
	Learning Materials

	
	Journal Rubric
	Journal Rubric.docx

	2.
	BEGIN PAT 1 - Current Events Presentation.

	3.
	COMPLETE PAT 2 - Traditional Business Models vs. E-Commerce Business Models.

	4.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.



PAT 1 - Current Events Presentation 
Directions
This project, Current Events Presentation,  is designed to create an awareness of what's currently happening in business, and connect this with the material covered in the course.  
Step 1:  
Find a current event article that relates to course material from one of the following sources.  The article must be dated within 2 months of your presentation date.  
· The Economist 
· The Japan Times
· Le Monde diplomatique
· Spiegel
· BBC
· Financial Times
Step 2:  
Write a 1-2 page summary of the article.  Cite the source.
In your summary, also include thoughts on the following:
· What is global business?
· Identify 3 reasons why international business is important.
· What current trend in e-business does this article examine?
· What emerging technologies are examined in this article?
 
Step 3:  
Prepare an 8-10 minutes presentation on your summary of the article.  Create a visual that can be used during your presentation that will help explaining the content.  In the presentation, please summarize the article, and also relate the article to what is being covered in class.
Target Course Competencies
	1.
	Examine the globalization of business and the reasons for conducting business internationally.

	2.
	Explore e-commerce technology and business trends.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceed criterion; shows depth in insight and grasp of the learning, critical thinking skills, and attention to detail.

	2
	Work meets criterion adequately.

	1
	Work is missing, incorrect, or incomplete.

	0
	Work does not meet criterion.


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.
Scoring Guide
	
	Criteria
	Ratings

	1.
	Written Product:
	

	2.
	Learner defines global business.

	3  2  1  0

	3.
	Learner identifies 3 reasons why international business is important.
	3  2  1  0

	4.
	Learner will examine current trends in e-business.
	3  2  1  0

	5.
	Learner will identify emerging technologies.
	3  2  1  0

	6.
	Written product is 1-2 pages.
	3  2  1  0

	7.
	Written product shows evidence of logical critical thinking.
	3  2  1  0

	8.
	Written product exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0

	9.
	Written product follows written assignment guidelines.
	3  2  1  0

	10.
	Presentation:
	

	11.
	Learner summarizes the article.
	3  2  1  0

	12.
	Learner explains how the article relates to content material in class.
	3  2  1  0

	13.
	Delivery holds audiences attention; you are energetic and enthusiastic.
	3  2  1  0

	14.
	Presentation is 8-10 minutes.
	3  2  1  0

	15.
	Learner's voice inflection, volume, and rate are appropriate for content.
	3  2  1  0

	16.
	Learner's nonverbal communication is consistent with the verbal message.
	3  2  1  0

	17.
	Learner presents information in a style and tone consistent with the audience's level of interest and level of knowledge or understanding.
	3  2  1  0

	18.
	Main points are clear and concise.
	3  2  1  0

	19.
	Presentation is well organized.
	3  2  1  0



PAT 2 - Traditional Business Models vs. E-commerce Business Models 
Directions
Write a 2-3 page summary of the following:
1) Define e-commerce and describe how it differs from traditional business models.
2) Explain the similarities between traditional business models and e-commerce business models.
3) Explain the difference between traditional business models and e-commerce business models.
4) There are 5 e-commerce business models:
· Business to Business E-Commerce
· Business to Consumer E-Commerce
· Consumer to Consumer E-Commerce
· Peer to Peer E-Commerce
· Mobile Commerce
For each of these 5 business models, complete the following:
a) Provide 2 examples of businesses that follow this model.  Describe each business by identifying 3 unique features and characteristics.
b) Explain why each business identified fits the e-commerce business model.

Target Course Competencies
	1.
	Differentiate between traditional business and e-commerce business models.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceeds criterion; shows depth in insight and grasp of the learning, critical thinking skills, or attention to  detail

	2
	Work meets criterion adequately

	1
	Work is missing parts, incorrect, or incomplete . 

	0
	Work does not meet criterion


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.
Scoring Guide
	
	Criteria
	Ratings

	1.
	Learner defines e-commerce.
	3  2  1  0

	2.
	Learner explains the similarities between traditional business models and e-commerce business models. 
	3  2  1  0

	3.
	Learner identifies the differences between traditional business models and e-commerce business models.
	3  2  1  0

	4.
	Learner provides two (2) examples of businesses or companies for each e-commerce business model.
	3  2  1  0

	5.
	Learner describes a minimum of three (3) unique features and characteristics of each of the business models identified.
	3  2  1  0

	6.
	Learner explains why each business identified fits the e-commerce business model.
	3  2  1  0

	7.
	Written Product is 2-3 pages.
	3  2  1  0

	8.
	Written product shows evidence of logical critical thinking.
	3  2  1  0

	9.
	Written product follows an effective organizational plan.
	3  2  1  0

	10.
	Written product exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0

	11.
	Written product follows written assignment guidelines.
	3  2  1  0



Learning Plan 2 - Overview of Global Business
Overview/Purpose
Learners will be provided with a holistic overview of global business.  Strategies for entering the global marketplace will be considered, as well as the connection with e-commerce business models.
Target Competencies
	1.
	Examine the globalization of business and the reasons for conducting business internationally.

	
	Assessment Strategies

	
	1.1.
	Written Product

	
	1.2.
	Presentation


Learning Activities
	1.
	Review competency and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture regarding global business.

	4.
	Participate in instructor prepared small group presentations regarding e-commerce business models.

	5.
	Participate in Discussion Board.  Go to the International Trade Administration (ITA) website and identify one unique item that sparks your interest/attention.   Provide 3 simple facts of this item.  See attached discussion board rubric to earn most points.

	
	Learning Materials

	
	International Trade Administration
	http://www.ita.doc.gov/

	6.
	Explore business-to-business and business-to-consumer models.

	7.
	Discuss current trends in the global economy.

	8.
	Participate in instructor designed group exercise regarding globalization.

	9.
	Complete instructor designed class reflection on the impact of globalization to your life.


Assessment Activities
	1.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.

	2.
	BEGIN PAT 7: Final Country Research Paper.  

	3.
	BEGIN PAT 8: Final Country Presentation



Learning Plan 3 - E-Commerce Strategies and Infrastructure 
Overview/Purpose
Learners will explore e-commerce strategies and infrastructure.  Special emphasis will be placed on strategies for entering the global marketplace.  Learners will also examine e-marketplaces, as well as assess the affect of governmental policies on international business.

Target Competencies
	1.
	Analyze strategies for entering the global marketplace. 

	
	Assessment Strategies

	
	1.1.
	Written Product

	
	1.2.
	Presentation

	2.
	Determine the effect of governmental policies on international business.

	
	Assessment Strategies

	
	2.1.
	Written Product

	
	2.2.
	Presentation

	3.
	Assess e-commerce strategies and applications.

	
	Assessment Strategies

	
	3.1.
	Written Product


Learning Activities
	1.
	Review competency and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture on e-commerce infrastructure and e-marketplaces.

	4.
	Design a mind map.  Choose one e-commerce business and outline the business objectives in the mind map.  Explain which e-commerce strategies are used by the business, and explain how these strategies impact business objectives.

	5.
	Examine instructor prepared case studies.

	6.
	Discuss instructor prepared case studies.

	7.
	Find a current event article on a 3rd party platform/e-commerce site.

	8.
	Participate in instructor designed group activity regarding e-commerce strategies, forms of government, and the effect of governmental policies on business.

	9.
	Participate in Discussion Board.  Go to the World Trade Organization (WTO) website and click on "More News".  Identify one unique item that catches your interest/attention.  In the discussion board, explain the simple facts of the issues of this item in a concise fashion, and also report the resolution (if known).  See attached discussion board rubric to earn most points.

	
	Learning Materials

	
	Discussion Board Rubric
	GradingRubricDiscussionForums.docx

	10.
	Participate in Discussion Board.  Go to the website for the United States Trade Representative and review the 2015 National Trade Estimate Report on the Foreign Trade Barriers.  Review the list and identify 1 country to research.  Research the country to learn the details of the trade relationship with the United States.  Pay special attention to the information provided on trade barriers.  See attached discussion board rubric to earn most points.

	
	Learning Materials

	
	Discussion Board Rubric
	GradingRubricDiscussionForums.docx

	11.
	Participate in Discussion Board.  Choose a retailing merchandiser that might consider importing product into the United States.  Determine whether the goods that the retailing merchandiser might import are subject to import quotas.  Using the information at the US Customs and Border Protections website, provide to your fellow classmates the elements that determine whether a shipment is subject to this type of trade restriction.  See attached discussion board rubric to earn the most points.

	
	Learning Materials

	
	Discussion Board Rubric
	GradingRubricDiscussionForums.docx


Assessment Activities
	1.
	SUBMIT Written Assignment - Business Memo.  See attached rubric for directions and guidelines.

	
	Learning Materials

	
	Written Assignment - Business Memo
	Written Assignment - Business Memo.docx

	2.
	COMPLETE PAT 3 - Business Strategies Summary

	3.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.



PAT 3 - Business Strategies Summary
Directions
Choose 1 company that uses business-to-business e-commerce, and 1 company that uses business-to-consumer e-commerce.  Write a 2-3 page summary on the following:
 
1.  Describe the key components of e-commerce business models. 
2.  Compare the 2 companies you have chosen.  How are the strategies similar?  How are the strategies different?
3.  Strategies and Business Objectives:
-How does the business to business e-commerce strategy align with the company's business objectives?
-How does the business to consumer e-commerce strategy align with the company's business objectives?
-What is the impact of e-commerce on these business strategies?
Target Course Competencies
	1.
	Assess e-commerce strategies and applications.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceeds criterion; shows depth in insight and grasp of the learning, critical thinking skills, or attention to  detail

	2
	Work meets criterion adequately

	1
	Work is missing, incorrect, or incomplete 

	0
	Work does not meet criterion


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.
Scoring Guide
	
	Criteria
	Ratings

	1.
	Learner describes the key components of e-commerce business models.
	3  2  1  0

	2.
	Learner chooses 1 company that uses the strategy of business-to-business e-commerce.
	3  2  1  0

	3.
	Learner chooses 1 company that uses the strategy of business-to-consumer e-commerce.
	3  2  1  0

	4.
	Learner explains similarities of 2 companies.
	3  2  1  0

	5.
	Learner explains differences of 2 companies.
	3  2  1  0

	6.
	Learner describes how the business-to-business e-commerce strategy aligns with the company's business objectives.
	3  2  1  0

	7.
	Learner describes how the business-to-consumer e-commerce strategy aligns with the company's business objectives.
	3  2  1  0

	8.
	Learner explains the impact of e-commerce on business strategies.
	3  2  1  0

	9.
	Written product is 2-3 pages long.
	3  2  1  0

	10.
	Written product shows evidence of logical critical thinking.
	3  2  1  0

	11.
	Written product follows an effective organizational plan.
	3  2  1  0

	12.
	Written product exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0



Learning Plan 4 - Social Networking and Consumer Behavior
Overview/Purpose
Learners will examine social networking and consumer behavior in global e-commerce. Learners will also determine the effects of social media on search engine optimization.
Target Competencies
	1.
	Determine the effect of social media on search engine optimization (SEO).

	
	Assessment Strategies

	
	1.1.
	Written Product


Learning Activities
	1.
	Review competency and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture on social networking and consumer behavior.

	4.
	Discuss online consumer behavior trends and motivators.

	5.
	Participate in instructor designed activity regarding shopping motivators and social media strategies.

	6.
	Participate in instructor designed group activity regarding search engine optimization (SEO) rankings.

	7.
	Find a social media tool that is used in e-commerce.  Explain what it is and how its used.

	8.
	Determine social media tools strengths, weaknesses, opportunities, and threats in regards to e-commerce.

	9.
	Participate in instructor designed activity regarding results of the PAT 4 - Search Engine Optimization (SEO), Social Media, and Marketing.


Assessment Activities
	1.
	SUBMIT journal entry.  Explain how social media has affected/not affected your shopping motivators/habits.  Tell of a time you purchased/did not purchase an item due to social media.  See attached rubric to earn most points.

	
	Learning Materials

	
	Journal Rubric
	Journal Rubric.docx

	2.
	COMPLETE PAT 4 - Search Engine Optimization (SEO), Social Media, and Marketing

	3.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.



PAT 4 - Search Engine Optimization (SEO), Social Media and Marketing
Directions
Choose 1 global e-commerce company, and write a 2-3 page summary on the following:
 
1. Identify the marketing strategy for the company.  Explain the significance of web content and social networks in e-commerce.
2. Identify the business objectives of the company.  Explain why is it important to align business objectives and social media marketing strategies.
3. Select two (2) social media tools utilized by the company.  Explain each social media strategy.  Include reference to frequency, tone, etc. 
4. What are three (3) strengths and three (3) weaknesses of each social media tool identified? 
5. Explain factors that affect search engine optimization (SEO) ranking.  What is your company's SEO ranking?
Target Course Competencies
	1.
	Determine the effect of social media on search engine optimization (SEO).


Scoring
Rating Scale
	Value
	Description

	3
	Work exceeds criterion; shows depth in insight and grasp of the learning, critical thinking skills, or attention to  detail

	2
	Work meets criterion adequately

	1
	Work is missing, incorrect, or incomplete 

	0
	Work does not meet criterion


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.
Scoring Guide
	
	Criteria
	Ratings

	1.
	Learner chooses 1 global e-commerce company.
	3  2  1  0

	2.
	Learner identifies the marketing strategy of the company.
	3  2  1  0

	3.
	Learner explains the significance of web content and social networks in e-commerce.
	3  2  1  0

	4.
	Learner identifies the business objectives of the company.
	3  2  1  0

	5.
	Learner explains why it is important to align business objectives and social media marketing strategies.
	3  2  1  0

	6.
	Learner identifies 2 social media tools utilized by the company.
	3  2  1  0

	7.
	Learner explains the social media strategy of social media tool #1.
	3  2  1  0

	8.
	Learner explains the social media strategy of social media tool #2.
	3  2  1  0

	9.
	Learner explains 3 strengths of social media tool #1.
	3  2  1  0

	10.
	Learner explains 3 weaknesses of social media tool #1.
	3  2  1  0

	11.
	Learner explains 3 strengths of social media tool #2.
	3  2  1  0

	12.
	Learner explains 3 weaknesses of social media tool #2.
	3  2  1  0

	13.
	Learner explains factors that affect search engine optimization (SEO).
	3  2  1  0

	14.
	Learner identifies the company's SEO ranking.
	3  2  1  0

	15.
	Written product is 2-3 pages long.
	3  2  1  0

	16.
	Written product shows evidence of logical critical thinking.
	3  2  1  0

	17.
	Written product follows an effective organizational plan.
	3  2  1  0

	18.
	Written product exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0



Learning Plan 5 - E-Commerce Securities and Payment Systems
Overview/Purpose
This learning plan highlights e-commerce security and privacy issues. Topics which will be explored, include:  
· Electronic payment systems 
· Security and privacy issues in e-commerce
· Security Crime
· Digital property rights and how they differ internationally
· Risks and vulnerabilities of ePayment systems
Target Competencies
	1.
	Compare electronic payment systems.

	
	Assessment Strategies

	
	1.1.
	Written Product

	2.
	Analyze global e-commerce security and privacy issues.

	
	Assessment Strategies

	
	2.1.
	Written Product


Learning Activities
	1.
	Review competency and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture regarding e-commerce securities and payment systems.

	4.
	Participate in instructor's designed group activity regarding e-commerce payment systems.

	5.
	Examine instructor prepared case study regarding costs, risks, and vulnerabilities of a business structure.

	6.
	Examine instructor prepared case study on security crime.

	7.
	Participate in instructor designed small group activity regarding digital property rights, security, and privacy issues.

	8.
	Participate in discussion board.  Research the security crime event for the company of Target.  Reflect on this crime.  How did this event affect the every day worker of Target?  How did this event affect other businesses?  See attached discussion board rubric to earn most points.

	
	Learning Materials

	
	Discussion Board Rubric
	GradingRubricDiscussionForums.docx


Assessment Activities
	1.
	COMPLETE PAT 5 - Online Payment Systems

	2.
	COMPLETE PAT 6 - Security and Privacy Issues

	3.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.



PAT 5 - Online Payment Systems
Directions
::: Step 1 - Create a Chart :::
 
1.  Identify two (2) traditional ePayment systems and two (2) emerging ePayment systems. 
2.  Identify two (2) advantages and (3) disadvantages of each ePayment system. 
3.  Identify one (1) business and the business structure that uses each ePayment system. 
::: Step 2 - Written Summary :::
 
Use the information in your chart to write a 2-3 page summary on the following:
1.  Analyze the costs of each ePayment system.
2.  Analyze the risks of each ePayment system.
3.  Analyze the vulnerabilities of each ePayment system.
4.  Determine which ePayment system works best for which business structure.  Defend your answer.
Target Course Competencies
	1.
	Compare electronic payment systems.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceeds criterion; shows depth in insight and grasp of the learning, critical thinking skills, or attention to  detail

	2
	Work meets criterion adequately

	1
	Work is missing, incorrect, or incomplete 

	0
	Work does not meet criterion


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.
Scoring Guide
	
	Criteria
	Ratings

	1.
	::: Step 1 - Create a Chart :::
	

	2.
	Learner identifies 2 traditional ePayment systems.
	3  2  1  0

	3.
	Learner identifies 2 emerging ePayment systems.
	3  2  1  0

	4.
	Learner identifies 2 advantages of each ePayment system.
	3  2  1  0

	5.
	Learner identifies 3 disadvantages of each ePayment system.
	3  2  1  0

	6.
	Learner identifies 1 business and the business structure for each ePayment system.
	3  2  1  0

	7.
	Information is compiled in a chart.
	3  2  1  0

	8.
	Chart information shows evidence of logical critical thinking.
	3  2  1  0

	9.
	Chart information an effective organizational plan.
	3  2  1  0

	10.
	Chart information exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0

	11.
	::: Step 2 - Written Summary :::
	

	12.
	Learner analyzes the costs of each ePayment system.
	3  2  1  0

	13.
	Learner analyzes the risks of each ePayment system.
	3  2  1  0

	14.
	Learner analyzes the vulnerabilities of each ePayment system.
	3  2  1  0

	15.
	Learner determines which ePayment system works best for which business structure.
	3  2  1  0

	16.
	Written summary is 2-3 pages long.
	3  2  1  0

	17.
	Written summary shows evidence of logical critical thinking.
	3  2  1  0

	18.
	Written summary follows an effective organizational plan.
	3  2  1  0

	19.
	Written summary exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0



PAT 6 - Security and Privacy Issues
Directions
Research and find 1 (one) incident of global e-commerce security crime.  Write a 2-3 page summary on the following:
 
1.  Summarize the incident.  Include the - who, why and how.
2.  Identify key security threats.  Explain why these were considered threats.
3.  Identify technology that could have been used to prevent the incident from happening. 
4.  Explain the overall impact of this incident on the business.  Include reference to legal issues such as privacy, security, and digital property.
5.  Explain the impact of this incident on the e-commerce business community. 
Target Course Competencies
	1.
	Analyze global e-commerce security and privacy issues.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceed criterion; shows depth in insight and grasp of the learning, critical thinking skills, and attention to detail.

	2
	Work meets criterion adequately.

	1
	Work is missing, incorrect, or incomplete.

	0
	Work does not meet criterion.


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.
Scoring Guide
	
	Criteria
	Ratings

	1.
	Learner chooses 1 incident of global e-commerce security crime.
	3  2  1  0

	2.
	Learner summarizes the incident by including the who, why, and how.
	3  2  1  0

	3.
	Learner identifies key security threats and explains why these were considered threats.
	3  2  1  0

	4.
	Learner identifies technology that could have been used to prevent the incident from happening.
	3  2  1  0

	5.
	Learner explains the overall impact of the incident on the business.
	3  2  1  0

	6.
	Learner references legal issues such as privacy, security, and digital property.
	3  2  1  0

	7.
	Learner explains the impact of this incident on the e-commerce business community.
	3  2  1  0

	8.
	Written product shows evidence of logical critical thinking.
	3  2  1  0

	9.
	Written product follows an effective organizational plan.
	3  2  1  0

	10.
	Written product exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0



Learning Plan 6 - International Monetary Systems
Overview/Purpose
Learners will explore the affect of the international monetary system on global e-commerce.  Special emphasis will given to exchange rates, as well as a glimpse into the policies of the World Bank and the International Monetary Fund (IMF).

Target Competencies
	1.
	Examine the effects of international monetary systems on global e-commerce.

	
	Assessment Strategies

	
	1.1.
	Written Product

	
	1.2.
	Presentation


Learning Activities
	1.
	Review competency and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture on international monetary systems.

	4.
	Find tools for calculating exchange rates.

	5.
	Participate in instructor prepared case study regarding exchange rates and the affect on business.

	6.
	Participate in discussion board.  Using the Universal Currency Converter at XE.com website, provide your fellow classmates with the exchange rate for your favorite country's currency with the US Dollar.  Explain why you picked the country in question.  What does the currency factor represent in terms of strength of the dollar.  See attached rubric to earn most points.

	
	Learning Materials

	
	Discussion Board Rubric
	GradingRubricDiscussionForums.docx

	7.
	Discuss the impact of the World Bank and the International Monetary Fund (IMF) on global e-commerce.


Assessment Activities
	1.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.



Learning Plan 7 -  Cultural, Ethical, and Social Issues
Overview/Purpose
Learners will explore how the following topics impact the global marketplace: 
· legal, ethical and tax issues
· culture and social environments 
· international trends 
· the effect of governmental policies and economic cooperation
[bookmark: _GoBack]Target Competencies
	1.
	Determine the effects of cultural and social environments on conducting business globally.

	
	Assessment Strategies

	
	1.1.
	Written Product

	
	1.2.
	Presentation

	2.
	Examine ethical issues in global e-commerce.

	
	Assessment Strategies

	
	2.1.
	Written Product

	
	2.2.
	Presentation


Learning Activities
	1.
	Review competencies and learning objectives.

	2.
	Read instructor prepared materials.

	3.
	Listen to instructor's lecture regarding cultural, ethical, and social issues.

	4.
	Discuss cultural differences and the impact of these differences on global businesses. 

	5.
	Participate in instructor designed group activity regarding social norms of countries.

	6.
	Explore technological infrastructures of countries.

	7.
	Participate in instructor prepared case study regarding technology use and access in countries.

	8.
	Participate in instructor designed case study regarding forms of government and the impact of policies on business.

	9.
	Discuss education systems in countries and the impact on business.

	10.
	Discuss ethics and corruption in different countries.


	11.
	Participate in instructor designed case study regarding the ethics of outsourcing.

	12.
	Participate in discussion board.  Read the article "Cultural Differences? Or are we really that different?"  See attached link to article.  Identify two observations made by the author.  Why did these two observations draw your attention?  See attached discussion board rubric to earn most points.

	
	Learning Materials

	
	Article:  "Cultural Differences?  Or are we really that different?"
	http://nature.berkeley.edu/ucce50/ag-labor/7article/article01.htm

	
	Discussion Board Rubric
	GradingRubricDiscussionForums.docx

	13.
	Participate in instructor designed case study regarding international regulations and trade barriers.


Assessment Activities
	1.
	SUBMIT journal entry.  Reflect on discussions and activities from class.  Identify one "ah-ha" moment you experienced.  See attached journal rubric.

	
	Learning Materials

	
	Journal Rubric
	Journal Rubric.docx

	2.
	PARTICIPATE in class.  This is a requirement for each face-to-face class.  You will be assessed with the Classroom Participation PAT.

	3.
	COMPLETE PAT 7 - Final: Country Research Paper

	4.
	COMPLETE PAT 8 - Final: Country Presentation



PAT 7 - Final: Country Research Paper
Directions
Prepare a 10-12 page research paper on launching an e-commerce American business in a foreign country.   Choose one country.  Research, and include the following information in your paper:  
1.  Name of the country, location of the country, and a map of the country.  
2.  Brief history of the country from the last 100 years.
3.  Political climate (type of government, kind of economy). Explain the impact of government policies on international business and e-commerce.  Analyze the impact of the form of government on trade policy. 
4.  Social Climate (norms, customs, and beliefs) Are there any major holidays or customs that would have a large impact on conducting business?
5.  Discuss the dominant religion(s) in the country and how religion impacts the country’s culture. How does the religion affect business? 
6.  What is the literacy level and/or educational system? What impact does the education level have on international business? 
7.  Is there one dominant language, or many different languages and dialects? 
8.  Are there any common gestures, greetings or habits? Are there any gestures or habits that should be avoided because they are offensive?  
9.  Gross Domestic Product per capita (use most recent year available and indicate date used).  
11. Most common exports. 
12. Most common imports. 
13. Most common trading partners
14. Currency used and current exchange rate with the U.S. dollar within 10 days of due date, (include date used).  Convert the country exchange rate to the US Dollar.  What is the impact of exchange rate fluctuations on e-commerce business strategies?
 15. Internet Infrastructure: What percentage of the population has access to the internet? How many mobile phone users are there? What is the e-commerce environment like within the country? Are there any legal issues or protections for those conducting business online?
16.  Identify 3 current legal issues in your chosen country.  Also identify 1 current ethical issue related to global e-commerce.
17.  Based on all of the information researched, explain the strategy you will use to enter the global marketplace.   Include in your strategy how you could utilize agencies and distributors.  Identify the risks and challenges associated with the global marketplace.  Summarize advantages and disadvantages of international joint ventures.  
Please cite all sources.

Target Course Competencies
	1.
	Determine the effects of cultural and social environments on conducting business globally.

	2.
	Analyze strategies for entering the global marketplace. 

	3.
	Determine the effect of governmental policies on international business.

	4.
	Examine ethical issues in global e-commerce.

	5.
	Examine the effects of international monetary systems on global e-commerce.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceed criterion; shows depth in insight and grasp of the learning, critical thinking skills, and attention to detail.

	2
	Work meets criterion adequately.

	1
	Work is missing, incorrect, or incomplete.

	0
	Work does not meet criterion.


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.

Scoring Guide
	
	Criteria
	Ratings

	1.
	Learner chooses 1 country to research for final paper.
	3  2  1  0

	2.
	Learner explains location of country.
	3  2  1  0

	3.
	Learner includes a map of the country.
	3  2  1  0

	4.
	Learner summarizes a brief history of the country from the last 100 years.
	3  2  1  0

	5.
	Learner identifies the type of government for the country.
	3  2  1  0

	6.
	Learner identifies the type of economy for the country.
	3  2  1  0

	7.
	Learner explains the impact of government policies on international business and e-commerce.
	3  2  1  0

	8.
	Learner analyzes the impact of the form of government on trade policy.
	3  2  1  0

	9.
	Learner identifies norms, customs, and beliefs of the country.
	3  2  1  0

	10.
	Learner explains major holidays and/or customs that would have a large impact on conducting business.
	3  2  1  0

	11.
	Learner discusses the dominant religion of the country.
	3  2  1  0

	12.
	Learner explains how religion impacts the country's culture.
	3  2  1  0

	13.
	Learner explains how religion affects business.
	3  2  1  0

	14.
	Learner identifies the literacy level and/or education system of the country.
	3  2  1  0

	15.
	Learner explains the impact of educational levels on international business.
	3  2  1  0

	16.
	Learner identifies languages and dialects of country.
	3  2  1  0

	17.
	Learner identifies common gestures, greetings, and/or habits of the country.
	3  2  1  0

	18.
	Learner explains which gestures/greetings/habits should be avoided because they are offensive.
	3  2  1  0

	19.
	Learner identifies the Gross Domestic Product per capita.
	3  2  1  0

	20.
	Learner identifies natural resources of country.
	3  2  1  0

	21.
	Learner identifies common exports of country.
	3  2  1  0

	22.
	Learner identifies common imports of country.
	3  2  1  0

	23.
	Learner identifies common trading partners with country.
	3  2  1  0

	24.
	Learner identifies the exchange rate of the country.
	3  2  1  0

	25.
	Learner converts the country's currency to the US Dollar using the exchange rate.
	3  2  1  0

	26.
	Learner explains the impact of exchange rate fluctuations on e-commerce business strategies.
	3  2  1  0

	27.
	Learner identifies percentage of population that has access to the internet.
	3  2  1  0

	28.
	Learner identifies number of mobile phone users in country.
	3  2  1  0

	29.
	Learner explains e-commerce environment of country.
	3  2  1  0

	30.
	Learner discusses legal issues and/or protections for those conducting business online in country.
	3  2  1  0

	31.
	Learner identifies 3 current legal issues of country.
	3  2  1  0

	32.
	Learner identifies 1 ethical issue related to e-commerce.
	3  2  1  0

	33.
	Learner explains strategy that will be used to enter the global marketplace.
	3  2  1  0

	34.
	Learner includes information on the utilization of agencies and distributors.
	3  2  1  0

	35.
	Learner identifies risks and challenges associated with the global marketplace.
	3  2  1  0

	36.
	Learner summarizes advantages and disadvantages of international joint ventures.
	3  2  1  0

	37.
	Research paper is 10-12 pages.
	3  2  1  0

	38.
	Research paper shows evidence of logical critical thinking.
	3  2  1  0

	39.
	Research paper follows an effective organizational plan.
	3  2  1  0

	40.
	Research paper exhibits correct and appropriate grammar, punctuation, spelling, syntax, and word usage.
	3  2  1  0

	41.
	Sources are cited.
	3  2  1  0



PAT 8 - Final: Country Presentation
Directions
Create a 8-10 minutes presentation that summarizes your Final Research Paper - Launching an E-Commere American Business in a Foreign Country.
Include the following in your presentation:
1.  Name of country, location of country, and map of country.
2.  Political Climate (type of government, type of economy).  Explain the impact of government policies on international business and e-commerce.  Analyze the impact of the form of government on trade policy.
3.  Social Climate (norms, customs, and beliefs).  Are there any major holidays or customs that have a large impact on conducting business?
4.  Discuss the dominant religion(s) in the country and how religion impacts the country's culture.  How does the religion affect business?
5.  What is the literacy level and/or educational system?  What impact does the educational level have on international business?
6.   Are there any common gestures, greetings, and/or habits?  Are there any that should be avoided because they are offensive?
7.  Currency used and current exchange rate with the US Dollar.  
8.  Internet infrastructure:  What percentage of the population has access to the internet?  How many mobile phone users are there?  What is the e-commerce environment like in the country?  Are there any legal issues or protections for those conducting business online?
9.  Identify 3 current legal issues.  Identify 1 current ethical issue.
10.  Explain the strategy you will use to enter the global marketplace.  Include in your strategy how you could utilize agencies and distributors.  Identify the risks and challenges associated with the global marketplace.  Summarize advantages and disadvantages of international joint ventures.

	Environment
	Classroom


Evaluator(s)
Instructor
Target Course Competencies
	1.
	Determine the effects of cultural and social environments on conducting business globally.

	2.
	Analyze strategies for entering the global marketplace. 

	3.
	Determine the effect of governmental policies on international business.

	4.
	Examine ethical issues in global e-commerce.

	5.
	Examine the effects of international monetary systems on global e-commerce.


Scoring
Rating Scale
	Value
	Description

	3
	Work exceeds criterion; shows depth in insight and grasp of the learning, critical thinking skills, or attention to  detail

	2
	Work meets criterion adequately

	1
	Work is missing, incorrect, or incomplete 

	0
	Work does not meet criterion


Scoring Standard
A minimum of 2 must be earned on all criteria to demonstrate competency.

Scoring Guide
	
	Criteria
	Ratings

	1.
	Learner identifies name of country.
	3  2  1  0

	2.
	Learner identifies location of country.
	3  2  1  0

	3.
	Learner includes a map of the country.
	3  2  1  0

	4.
	Learner identifies the type of government of the country.
	3  2  1  0

	5.
	Learner identifies the type of economy of the country.
	3  2  1  0

	6.
	Learner explains the impact of government policies on international business and e-commerce.
	3  2  1  0

	7.
	Learner analyzes the impact of the form of government on trade policy.
	3  2  1  0

	8.
	Learner identifies norms, customs, and beliefs of country.
	3  2  1  0

	9.
	Learner explains how major holidays/customs impact business.
	3  2  1  0

	10.
	Learner discusses the dominant religion, and how this impacts the country's culture.
	3  2  1  0

	11.
	Leaner explains how religion of country affects business.
	3  2  1  0

	12.
	Learner identifies literacy level and/or educational system of country.
	3  2  1  0

	13.
	Learner explains the impact of the education level of country on international business.
	3  2  1  0

	14.
	Learner identifies common gestures, greetings, and/or habits.
	3  2  1  0

	15.
	Learner explains which gestures/greetings/habits should be avoided because they are offensive.
	3  2  1  0

	16.
	Learner identifies currency of country.
	3  2  1  0

	17.
	Learner explains current exchange rate to the US Dollar.
	3  2  1  0

	18.
	Learner identifies percentage of population that has access to the internet.
	3  2  1  0

	19.
	Learner identifies number of mobile phone users in country.
	3  2  1  0

	20.
	Learner explains the e-commerce environment of country.
	3  2  1  0

	21.
	Learner explains legal issues or protections for conducting business online.
	3  2  1  0

	22.
	Learner identifies 3 current legal issues.
	3  2  1  0

	23.
	Learner identifies 1 ethical issue.
	3  2  1  0

	24.
	Learner explains the strategy that will be used to enter the global marketplace.
	3  2  1  0

	25.
	Learner includes reference to utilization of agencies and distributors.
	3  2  1  0

	26.
	Learner identifies risks and challenges associated with the global marketplace.
	3  2  1  0

	27.
	Learner summarizes advantages and disadvantages of international joint ventures.
	3  2  1  0

	28.
	Presentation is 8-10 minutes.
	3  2  1  0

	29.
	Delivery holds audience attention; you are energetic and enthusiastic.
	3  2  1  0

	30.
	Learner’s voice inflection, volume, and rate are appropriate for the content.
	3  2  1  0

	31.
	Learner’s nonverbal communication is consistent with your verbal message.
	3  2  1  0

	32.
	Learner presents information in a style and tone consistent with audience’s level of interest and level of understanding.
	3  2  1  0

	33.
	Main points are clear and concise.
	3  2  1  0

	34.
	Main points are well organized.
	3  2  1  0



PAT Class Participation
Directions
This scoring guide will be used to assess your in-class participation.
	Environment
	Classroom


Evaluator(s)
Instructor
Scoring
Rating Scale
	Value
	Description

	5
	Exceptional:  Consistently demonstrates exceptional behavior.  Serves as a role model and mentor for others.

	4
	Highly Effective: Consistently demonstrates effective behaviors and sometimes demonstrates exceptional behaviors.

	3
	Effective: Consistently demonstrates effective behaviors.

	2
	Inconsistent: Demonstrates some behaviors but not others or uses behaviors inconsistently.

	1
	Unsatisfactory: Rarely demonstrates competent behaviors.


Scoring Standard
You must achieve a rating of at least "3" on each criterion to demonstrate competence.
Scoring Guide
	
	Criteria
	Ratings

	1.
	you are involved in class discussions
	5   4   3   2   1

	2.
	you offer questions and/or comments during class
	5   4   3   2   1

	3.
	you offer questions and/or comments via e-mail
	5   4   3   2   1

	4.
	you attend class regularly
	5   4   3   2   1

	5.
	you arrive for class on time
	5   4   3   2   1

	6.
	you listen attentively during class
	5   4   3   2   1
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